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confidence in canneries 


| Mrs. America’s approval. 


Read this letter—which is printed by permission © 


The Illinois Canning Co., Hoopeston, 
Gentlemen: I wonder if anyone of us (thousands of women) have told you 
how much we appreciate “Country Gentleman” Corn in the newly lacquered 
bright inside can. It gives us a new confidence in canneries and canned 
foods. Thank you. Yours very truly, 

(signed) Mrs. Walton Jacobson, Willoughby, Ohio 


Is this sort of appreciation 
worth having? Many pack- 
ers and distributors of can- 


ned foods say yes. Have a 
Canco representative tell 


Eancd 


Look for this emblem 
embossed in the bot- 


tom of Canco C- 
Lined Cans. 


Ename 


you full facts about the mar- 
ket advantages of Canco 
enamel-lined cans—part of 
the big development toward 
quality canned foods. 


AMERICAN CAN COMPANY 


CONTAINERS OF TIN PLATE - BLACK IRON — GALVANIZED IRON — FIBRE 


METAL SIGNS AND 


DISPLAY FIXTURES 


ey 
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Laid up in the Hospital 
he sold 97).00,000 worth of Sik 


\\ 


CT An Advertisement for Bell Long Distance Telephone Service 


A NEw york raw silk salesman had to go to the 
hospital for 10 days. His illness was minor, but 
the loss of time was serious. He secured a room 
with a telephone. Throughout his convales- 
cence, he kept informed of the course of the mar- 
ket. Sent and received his cables by telephone. 
Kept in constant touch with office and custom- 
ers. Sold more than $200,000 worth of silk. 

A Milwaukee dry goods salesman was forced 
to cancel his regular trip because of a broken 
leg. From his sick-room, he covered in 5 days 
by telephone the same territory that took 
5 to 6 weeks of traveling. And he gathered 
in 90% of his usual business. 


Held up by road conditions, a tire salesman 
had to abandon a certain trip in southern 
Nebraska. He went to the telephone office and 
covered his territory by Long Distance. Sold, 
$1280 worth of tires; charges, $6.20. 

In emergencies and in the regular day’s work, 
hundreds of concerns are using Long Distance 
to get things done and to increase profits. 

You will be surprised how little the calls 
now cost. New station to station day rates are: 
Los Angeles to New York, $8.75. Dallas to 

Chicago, $3.25. Baltimore to Philadel- 
phia, 7oc. . . . Calling by number takes 
less time. ........ . Number, please? 
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Sorsi Security and Economy 


| Safeguard that ‘‘Last Operation’’ 
Mr. Canner: 


Consider your investment . . . engineering skill . . . the little refinements that dis- 

tinguish your product. . . quality raw materials... manufacturing efficiency... 

rigid inspection. . . and still the process is not complete. You have yet to see that 

the shipment reaches your customer in good order. 

The ‘‘Last Operation’’—getting your product from your shipping department to 
- your customer’s receiving department—is a most important one, and its success or 

failure is entirely dependent upon your shipping container. 

In the assembling and testing of our Corrugated Containers, we aim to maintain 

that essential degree of strength and security, and still build boxes that are most 

economical to pack and ship. 

You need have no worry about that ‘‘Last Operation’”” when GIBRALTAR 

supplies your Corrugated Shipping Containers. 


GIBRALTAR CORRUGATED PAPER CO,., Inc. 
Bergen Turnpike & 36¢h Street, North Bergen.N.J. 
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HERE is no division of responsibility 
dL in the manufacture of Wheeling Cans. 
From ore mine to tin plate, to the finished 
container, every stage of manufacture is 
under Wheeling supervision. 


This explains why Canners find Wheel- 
ing Cans uniformly high in quality from 
one shipment to the next and why they 
have absolute confidence in the protection 


that will be afforded to the pack. 


You should know more about these 
bright, well-coated,Sanitary Wheeling Cans. 
Let us send you illustrated catalog, samples 
and quote prices on your requirements! 


Wheeling 


Can Company 


WHEELING, W. VA. 
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The new Wheeling No. 60 Four 

Spindle Closing Machine insures 

speedy, efficient and economical 

canning. Will operate up to 140 

cans per minute—84,000 cans in 

a single ten hour day! Write for 
further details. 


4 
< 
| | 
4 


July 28, 1928 THE CANNING TRADE 


Rochester, 


“We ] Our Labels 
of Artistic erit for Comm eial Value. 


Ask for our Superior Line for your Fancy Grade. 
Stecher Lithographic ©. 


fr 


Canadian Plant HUNTLEY MFG. CO. 


P. O. Drawer 25 BROCTON, N. Y. 
; (Formerly at SILVER CREEK, N. Y.) 


Write us for prices. Be prepared to put outa superfine pack 
this year—the public demands it. 


WASHING 
and | 
SCALDING 


Properly preparing Tomatoes 
for the Peel isthe function : 
and purpose of the MONITOR 
Tomato Washer and Scalder. ; 
It will save you steam—save 
you time and it puts quality 
in your pack. 


SPECIAL AGENTS 
A. K. Robins & Co. Inc., Balto., Md. 
Jno. R. Gary inc., 726 Harrison St. 
San Francisco Cal., 
Brown Boggs Ltd., Hamilton, Ont. 
Cannon Supply Company 
Salt Lake City, Utah 
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ELPS CAN CO 


MANUFACTURERS OF 


TIN CANS 
CAPACITY 600 MILLION CANS PER YEAR 


MAIN OFFICE 


LARKSBURG, W 
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Protecting Quality 


Cleanliness is nearly as important to quality canned 
foods as high grade raw products. 


ttt 


This is why 


\ 
\ \ 
Z is so preferred by cannersthe country over. For the 
| cleanliness it provides protects the quality of the pack 
T] throughout the canning run. 
i Ask your supply man for 


“WYANDOTTE” 


The J. B. Ford Co., Sole Mfrs. 
Wyandotte, Michigan 


Horizontal 


Pressure 


Cooker 


An ideal installation for a small plant with limited space—easiest 
pressure cooker to install and operate——ideal for lithographed cans. 
Only one of the many pieces of equipment described in our new 
catalog which will be sent you upon request. 

Write for your copy now. 


BERLIN CHAPMAN CO., Berlin, Wisconsin 


MACHINERY 
A Single Unit or A Complete Canning Plant’ 
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BRAND OF 


Emsopis ALL THE QUALITIES THAT CONSUMERS DEMAND 


— box shipped contains Tinplates of uniform quality, flat, clean, 
square, evenly coated and of steel made especially to our specification 


Deseuetion of manufacture always welcome — and suggestions from 
customers heartily invited 


W e have tradition behind us — confidence for the future and will stand 
behind our Tinplates at whatever cost 


C. I. F BUSINESS NEGOTIATED 
SIZE — 28" x 20"— A SPECIALTY 


| LIMITED 


PHONE—CARDIFF 514 
CABLE -BENTLEYS 
"ELIN — CARDIFF’ A.B.C. 5TH EDITION 


ELYN 


THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


THE CANNING TRADE is the only paper 
published exclusively in the interest of 
the Canned Food Packers of the United 
States and Canada. Now in its fiftieth 
year. 

Entered at Postoffice, Baltimore, Md., 
as second-class mail matter. 


TERMS OF SUBSCRIPTION 


One Year - ~ - - - $3.00 
Canada - - - $4.00 
Foreign - - - - - $5.00 
Extra Copies, when on hand, each,’ .10 


ADVERTISING RATES — According to 
space and location. 


PUBLISHED EVERY MONDAY 
BY able to THE TRADE COMPANY. 


THE TRADE COMPANY 


ARTHUR I. JUDGE 
MANAGER AND EDITOR 


107 SouTH FREDERICK STREET 
BALTIMORE, MD. 


Telephone Plaza 2698 


Make all Drafts or Money Orders pay- 


Address all communications to THE 
CANNING TRADE, Baltimore, Md. 

Packers are invited and requested to 
use the columns of THE CANNING TRADE 
for inquiries and discussions among 
themselves on all matters pertaining to 
their business. 

Business communications from all sec- 
tions are desired, but anonymous letters 
will be ignored. 

ARTHUR I. JUDGE, 
EDITOR. 
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EDITORIALS 


NNED FOODS WINNING OUT—Mr. Arthur P. 
Williams, president of the famous wholesale gro- 
cery house of R. C. Williams & Co., New York, and 

also known throughout the entire canned foods indus- 
try because of his prominence on the Conference Com- 
mittee of Wholesale Grocers and Canners, writing us 
this week, inclosed a copy of a circular which he is 
sending to all his salesman. As an antidote to the 
fear which the so-called fresh fruits and vegetables 
have caused in the hearts of many canners, this ought 
to be found very effective. We give the circular just 
as Mr. Williams handed it to us: 
No. 162 (1) July 13, 1928 
To The Salesman 
It was rather surprising when one of my 
friends told me she had gone back to Canned Foods 
and when I asked the reason why, she explained— 
“Right now we are at the height of the sea- 
son for so-called fresh fruits and vegetables, and 
I find that the Peaches in the New York market 
are so tough, they are hardly edible; the tomatoes 
are picked from the vines before they have had a 
chance to ripen and it is difficult to get a decent 
tomato; the peas are hard; the string beans are 
full of strings; plums are so tough that you can 
barely cut them with. a knife—and the corn-on- 
the-cob is so tough, that you cannot chew it off 
the cob. So I return to Canned Foods because I 
know that the choicest of the crop goes into the 
cans.” ARTHUR P. WILLIAMS. 

All canned food ever had to do was to sit tight, 
because truth will always prevail—and so the market 
was bound to come back to the canners—if they only 
packed the goods rightly, so that people could learn 
that they are best. Some day all good housewives will 
think as this lady does. 


6 UALITY WEEK’S” GOOD WORK—Recently 
we have had a good deal to say about canned 
foods advertising, under the heading “Eventu- 

ally—Why Not Now,” and Mr. Kerr’s articles have 

been widely read, and extensively commented upon. 


And we expect to see much good come out of these, 
though the subject is by no means exhausted, and Mr. 
Kerr will have more to say on the subject. 

But in the conflict of opinions as to the results of 
the recent drive under the big “Q’’ for Quality Canned 
Foods—and which you will remember extended over a 
period of six weeks, instead of the customary one week 
—it is good now to definitely learn that it was a paying 
effort. The report of the Committee, that is of the 
Quality Canned Food Campaign Committee, has just 
been made, and shows the work in detail, with com- 
ments upon its many issues. Suffice it here just to 
take the Summary of Conclusions, which are given, as 
follows: 

From a revival of all the exhibits, the fore- 
going data, and the general comments, it seems 
possible to draw certain fairly definite conclusions, 
as follows: 

1. In general the supporting local advertising and 
editorial support was excellent at points where 
the campaign newspaper advertising was pro- 
vided. We secured local tie-up advertising 
actually greater in value than the campaign 
newspaper expenditure itself. Exceptions were 
noted, however, at certain points—chiefly the 
larger cities. 

2. Sales on canned foods for February and March 
were in the majority of cases reported better 
than for the previous year. . While this condi- 
tion cannot be entirely attributed to help from 
this campaign, nevertheless it seems fair to 
allow it proper credit, as by far: the greater 
number reported that it did help in their sell- 
ing work. 

3. It evidently resulted in a generally broad- 
spread featuring of the better grades of can- 
ned foods—more especially at the points where 
newspaper advertising was provided. 

4. The campaign was not as effective as it might 
have been, due to insufficient time for perfec- 
tion of local organizations and for complete 
distribution of store material. 

5. Disappointments were expressed because the - 
newspaper advertising was not extended to 
more cities, and in the absence of advertising 
many reported a lack of trade interest and co- 
operation. 
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6. It was the general feeling that six weeks was 
too long a period to keep the trade interest 
sustained in a drive of this sort—but many 
doubtless overlooked the essential points of 
difference in purpose between this campaign 
and the usual “week.” 

The foregoing seem to be the main conclu- 
sions to be drawn from the operations of this cam- 
paign. While the time for preparation was short, 
and the number of cities reached was fewer than 
was originally hoped for, nevertheless we believe 
that the campaign was successful as far as it was 
carried. Above all it undoubtedly focussed trade 
and consumer attention strongly on the quality 
grades, which was a most important considera- 
tion in this activity. And the importance of qual- 
ity continues to be a subject very much to the 
forefront in the minds of everyone connected with 
the campaign industry and the canned foods trade. 


OFFICIAL MARYLAND CROP REPORT 


Washington, D. C., July 12, 1928. 


HE composite condition of crops in Maryland on 

July 1, 1928, was 100.8 as compared to 99.2 on 

July 1 a year ago, according to S. R. Newell, Fed- 
eral Agricultural Statistician for Maryland. 

As compared to the conditions reported on June 1 
wheat remained the same at 80 per cent, the indicated 
production increased about 3 per cent. The condition 
of rye declined slightly from 95 on June 1 to 83 per 
cent on July 1. Oats improved from 81 per cent in 
June to 84 per cent on the 1st of July. All classes of 
hay showed improvement over the June 1 condition, all 
tame hay being 87 per cent July 1, as compared to 83 
per cent on June 1. 

Wheat—tThe condition of wheat on July 1 was 80 
per cent. The indicated production of wheat for the 
State as a whole advanced about 3 per cent over the 
indication of a month ago, but is still 3 per cent under 
the 1927 production. The total production is based 
upon an average 103 per cent of 1927 and a forecast 
of an average yield per acre of 16.5 bushels. The wheat 
on the Eastern Shore was mostly past danger of dam- 
age by Septoria by June 15, while that in the Central 
counties may have been damaged to some extent. 

Corn—tThe condition of corn in Maryland is re- 
ported at 80 per cent of normal. The acreage of corn 
is about 6 per cent larger than in 1927. The condition 
of 80 and acreage 106 per cent of last year indicates a 
production of 20,530,000 bushels, as compared to 22,- 
660,000 produced in 1927. It is still early in the sea- 
son and many weather factors can enter in from now 
until harvest which would alter the present indica- 
tions. Corn generally is looking fairly good, however. 
The fields vary considerably, some still look rather 
yellow, while other fields are in fine shape. Cultivation 
was progressing on the Eastern Shore, but from the 
Western counties much complaint has been heard, due 
to the large amount of rain, several of which have 
been damaging due to the washing out of the young 
plants. 

Apples—The condition of apples was reported on 
July 1 at 51 per cent; this is compared to 53, the ten- 
year average July 1 condition. The indicated produc- 
tion for the State as a whole is 1,981,000 bushels. This 
production would be about 17 per cent more than 1927, 


July 23, 1928 


Peaches—The condition of peaches for the State 
as a whole is 55 per cent. The forecast of production 
is 433,000 bushels or 23 per cent larger than the 1927 


production. 


Eastern Shore—The lowest condition is still being 
reported from the lower Eastern Shore, where the re- 
ports run as low as 31 per cent of a full crop in Dis- 
trict 6. Individual reports indicate in some cases al- 
most no crop, while others run as high as 60 per cent. 
At any rate, most of the orchards seen along the roads 
seem to have a rather thin set of fruit. Up in the 
northern counties of the Eastern Shore conditions are 
apparently much better. 


Western Maryland—tThis portion of the State is 
expecting a much better crop than last year. Some 
growers report low conditions, but on the whole the 
prospect for the crop in the western counties is much 
better than the Eastern Shore area. 

Farm Labor—All classes of farm labor were re- 
ported lower on July 1, 1928, than on the same date a 
year ago. Supply as percentage of demand being 100, 
as compared to 91 on July, 1927. The larger supply 
of farm labor explains the lower farm wages and the 
larger supply is probably due largely to the smaller 
volume of industrial employment which has released 
labor for farm work. 


MEXICAN BEAN BEETLE APPEARS IN MARY- 
LAND AND VIRGINIA 


HE Mexican bean beetle, which within the last 

few years has offered a serious threat to the com- 
mercial bean crops in several States, has ap- 
peared for the first time in destructive numbers in Vir- 
ginia and Maryland in the vicinity of the District of 
a the Department of Agriculture announced 

uly 11. 

Both the beetle and the young destroy the foliage 

of the bean plant. They feed from the undersides of 


the leaves and during the feeding process practically 
skeletonize them. 


The young, or larva, of the beetle is yellow, about 
a third of an inch in length, and its body is covered 
with short spines which give it a “fuzzy” appearance. 
The adult form, or beetle, is similar in appearance to 
some of the beneficial lady beetles, being hemispheri- 
cal, one-fourth of an inch long and about one-fifth of 
an inch wide, and bearing 16 black spots on its back. 

The beetles winter in woodlands among fallen 
leaves and other debris and fly to the bean fields at 
abuot the time the earliest planted beans are a few 
inches high. After feeding for a short time the fe- 
males lay small yellow eggs in masses, attaching them 
on the undersides of the bean leaves. From these eggs 
in about 10 days the destructive larvae hatch. They 
require about three weeks to complete their growth. . 
After reaching maturity they attach themselves to the 
leaves of the bean plant or nearby weeds or other gar- 
den plants and change to the resting or pupa stage. 
They remain in this stage about seven days and then 
emerge as adult beetles. 


The Bureau of Entomology of the Department of 
Agriculture, during the past eight years, has tested 
many different materials as a control for this pest, and 
it has been found that for general purposes spraying 
or dusting with either magnesium arsenate or calcium 
arsenate is the most satisfactory remedy. 
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Pre-Season Bargains 


Here is your chance to fill out your line with good, honest, guaranteed equipment at low cost. 
We have the following items, some new, some slightly used,—all exactly as described below. 
All guaranteed satisfactory or your money back. 


Regular Sale 
4 |Rebuilt Peerless Huskers......... . Same as new Buffalo, N.Y. /$ 460.00 $ 345.00 
8 | 1926 Model Peerless Huskers...| Used one season Hoopeston, Ill. 460.00 235.00 
- 4 |Rebuilt No. 5 Cutters............ ~~ S Hoopeston, Ill. 415.00 295.00 
................. Shopworn only Buffalo, N. Y. 360.00 310.00 
5. fOr Rebuilt like new | Hoopeston, Ill. 615.00 515.00 
2 |Cuykendall Mixers.................. Shopworn 450.00 365.00 
2 \M & S Cooker Fillers, with Peer- 
less Used one season 1300.00 975.00 
1 |Peerless Corn Washer, complete 
with counter shaft .............. Used one season | Hoopeston, Ill. 500.00 375.00 
| |6" Spiral Conveyor, 19' long..... | Used one season 1 ’ 164.00 123.00 
1 |6" Spiral Conveyor, 11'6" long... | Used one season i . 122.00 915.00 
|13' Cut Corn Elevator............ Used one season 157.00 117.00 
2 | 167 gal. Glass Enameled Brine Tanks | Used one season 175.00 115.00 
2 | Ulery Recutters (belt drive) ....... Rebuilt Hoopeston, Ill. 300.00 195.00 
6 | Veedee Electric Counters......... New 25.00 12.00 
3 | Office Pea Graders.................. 12.50 9.00 
2 |40" x 72" Retorts.................. Overhauled eet 205.00 125.00 
1 |Peerless Resilker.................... Used | week Buffalo, N. Y. 150.00 120.00 
1 |Souder Cooker, holds 325 No. 2, 
Used few days New Jersey 1,550.00 1,150.00 
1 |Souder Cooker, holds 325 No. 2, 
Used 1 season Maryland 1,550.00 495.00 
2 |80 gal. Tiltng French type . 
Copper Jacketed Kettles............ Nearly new Ohio 295.00 225.00 
4 |gr. No. 6 Tomato Peeling Knives, 
New Hoopeston, Ill. 1.40 1.05 
10 | gr. No.9 Tomato Peeling Knives, 
6 |doz. Sprague-Sells 14 qt. Enamel- 
ed Pails, (the finest enameled pails 2.25 ea. 1.95 
3|doz. 18" x 14" x 3" Wire Trays New m . 3.00 ea. 1.50 
1 |doz. 274" x 93"x3 New 3.50 ea. 2.50 
17 |Steel Stools, 20" high............ New ” ” 1.70 ea. 1.35 
19 | 25 lbs. Tipping coppers ............ New : .88 ea. .63 
1 |Geneva Cutter for pumpkin and 
ee Shopworn Hoopeston, Ill. 325.00 245.00 
2 |McMillan Corn Dumps............ Good as new Hoopeston, Ill. 275.00 225.00 
12 |Rival Apple Parers................. New ° 20.00 12.50 
15 |Bonanza Apple Parers............. New . 18.00 10.00 


SPRAGUE-SELLS CORPORATION 


REMEMBER—AIl are guaranteed satisfactory or your money back. 
Send us your order or inquiry 


CHICAGO, ILL. 


308 W. WASHINGTON ST. 
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Crop Reports 


Condition of Canners’ crops as reported direct by Canners—You need this kind of 


information, and should appreciate its value. 
keep this column up to the minute. 


Contribute your share and 
We urge your co-oper- 


ation and invite your communication. 


ASPARAGUS 


GLASSBORO, N. J., July 16—A 100 per cent 
crop. 


BEANS 


GREEN FOREST, ARK., July 16.—Only a very 
small acreage, and the wet weather through June cut 
the crop 50 per cent or more. 

KENTON, DEL., July 16.—String Beans: First 
planting will not produce over 50 per cent of normal 
yield; later planting looks more favorable. Does not 
look like we will pack more than 75 per cent of what 
we expected to pack early in the season. 

GLASSBORO, N. J., July 16.—String Beans all 
matured about the same time; too many for the market 
—only a few canned. Usual acreage. 

MONTPELIER, OHIO, July 11.—String Beans are 
coming on; will start canning about the 15th of July. 
Crop is looking good. 

LITTLESTOWN, PA., July 14.—Beans turning out 
“Poor.” Several fields spotted and are unfit for can- 
ning. We suffered a cloudburst here on the 12th and 
a great many were washed out. 

ANDERSON, MO., July 16.—Acreage above any 
year, as many new factories are packing beans; but 
crop will be about 50 per cent of quantity expected, 
and we don’t believe there will be an oversupply of 
good quality pack. 


BEETS 


BRIDGETON, N. J., July 16.—Acreage 20 per cent 
over 1927. Very fine quality. 

GLASSBORO, N. J., July 16.—Beets about 75 per 
cent crop, usual acreage. 

HOLLEY, N. Y., July 14.—Beets are looking good 
where they were not injured by the excessive rains. 
Many patches practically ruined by water. Will reduce 
acreage some. 

ELYRIA, OHIO, July 11—Beets seemingly very 
fine. 


CORN 
MILFORD, ILL., July 16.—On account of con- 
tinued rains it is estimated that there has been lost a 
total of 800 acres of Sweet Corn in bottom lands in 
Eastern Illinois. Late corn through Eastern Illinois 
and Indiana shows 60 per cent of a prospect. 
VINTON, IOWA, July 16.—Good. 


NORWAY, ME., July 9.—Fifty per cent of regular 

acreage. Yield looks good but late. 
PRESTON, MD., July 16.—Corn not so good but 

growing. Our acreage not so large as last year. 

WYE MILLS, MD., July 16.—Acreage and crop 
about normal. Ido not can anything but corn. I have 
equipped my factory this year with all the latest ma- 
chinery including husking machines. 

ELYRIA, OHIO, July 11.—Corn very fine. 

FAYETTE, OHIO, July 16.—Corn acreage 20 per 
cent above normal. Has been cold and dry until last 


two weeks. Good growing weather now with little too 
much rain. Corn looking good and growing nicely. 
Some a little weedy. Prospects good for bumper crop. 

LITTLESTOWN, PA., July 14.—Corn does not 
look good. Most farmers have a poor stand but what 
ose corn is on the fields seems to be coming along 
nicely. 

MONTPELIER, OHIO, July 11.—Corn is fair look- 
ing and we might have a good pack. 

EAU CLAIRE, WIS., July 14.—Corn: This item is 
very backward, about two weeks late unless extra fa- 
vorable weather. Crop will be short; depends on how 
early frost. 

KENTON, DEL., July 16.—Corn acreage is about 
25 per cent larger than last year. Crop is going to be 
late in maturing and is alittle early to say what yield 
will be. Some fields look good, others very poor. 

GRINNELL, IOWA, July 17.—Sweet Corn acre- 
age about normal for Iowa and Nebraska district. 
Stand unusually good and crop about as far advanced 
as the average for this time of year. Weather condi- 
tions favorable at this time. 


CABBAGE 
EAU CLAIRE, WIS., July 14.—Crop very late. 
Early cabbage almost extinct on account of cold dry 


weather in the early part of the season. Late variety 
looks better. 


PEAS 
_. HOLLEY, N. Y., July 16.—Alaska pack normal 
yield, fair quality. Sweets will be good quality but not 
a large pack. ‘ 

EAU CLAIRE, WIS., July 14.—We are now in the 
midst of early variety main Alaska pack which prom- 
ises about 75 per cent pack—quality fair. Not as many 
small sifting as in 1927: 

BRILLION, WIS., July 17—Alaska yield fair. 
Quality irregular but some fairly good days. Sweets 
starting Thursday, July 19th. Fair stand but weather 
very dry and peas now suffering from drought, and 
some fields very badly infected with lice and yield is 
considerably reduced on these fields. 


PICKLES 
EAU CLAIRE, WIS., July 14.—Crop not at all 
favorable, acreage very small in this locality and a 
very poor stand account insects. The crop will amount 


to less than 50 per cent normal in the northern part 
of the State. 


PUMPKIN AND SQUASH 
Bridgeton, N. J., July 16.—Usual acreage. 


pects fair. 
TOMATOES 
GREEN FOREST, ARK., July 16.—Will be very 
late and around 100 per cent contracted and possibly 
75 per cent set. Some set last week which will not 
yield before 20th of September. Should we have an 


Pros- 


early frost the tomato yield will be cut at least 50 
per cent. 
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Good Labelings— 


applying all kinds ‘of flabels—plain, embossed or 
varnished, heavy or light, compact or loose texture, 
varying widths— 

cans of all conditions—hot or cold, dry or moist— 


all kinds of atmospheric conditions— 
KNAPP ~Labelers do good labeling under ail these 
conditions! 


“he FRED H.KNAPP CORPORATION 


are made expressly for use in LABELING ard BOXING MACHINES 


Knapp Labeling Machines. ° 
Shipped from New York or 
Chicago. 


GENERAL OFFICE AND FACTORY 
RIDGEWOOD, NEW JERSEY 


Chicago San Francisco Baltimore Salt Lake City 
Hamilton, Ont., Canada 


Enameled Buckets National Tomato Peeler =p 
& Pans Numbered 
or Plain Kettle 


Ayars Filler 


Lombard & Concord Sts. a Baltimore, Md. 


Manufacturers of 
Canning Machinery. We Furnish Complete Plants 
For Vegetables, Fruits, Sea Foods, Etc. 


Crates 
Lightning Box Sealer Crate Covers Our Own Make Robins Circle Steam Hoist Closed Retorts 
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SMYRNA, DEL., July 14.—Tomatoes: Acres con- 
tracted 300; prospective yield 75 per cent of normal. 
Open market uncertain. 


WALTON, KY., July 12.—The acreage is just 


about 50 per cent of that of last year, and 25 per cent 


of that has been drowned out. The remaining acreage 
looks fairly good at the present time. 


PRESTON, MD., July 16.—Tomatoes look the best 
for many years at this time. Set a little later but been 
growing overtime and caught up, and if this weather 
holds on warm for another week tomatoes will surpass 
in size of vine and fruitage previous years. The acre- 
age in this section is large as usual, possibly larger. 
Unless something happens to the crop we think there 
will be lots to rot. 

CLEVER, MO., July 16.—We figure that acreage is 
15 or 20 per cent smaller than last year over Missouri 
and Arkansas. In my opinion tomatoes will be two 
weeks later than last year. Missouri and Arkansas 
had the worst rains this spring that we have had for 
many years. It rained here for a straight month or 
more, ending just two weeks ago yesterday, Saturday 
the 14th. The growers just barely got their plants 
set when the rain set in. Several were set after the 
rain began, so all the cultivation tomatoes have had is 
since the first of this month. Just now it is getting 
dry weather, and it looks very favorable for much dry 
now, so considering all I look for a pretty short pack of 
tomatoes here. We are not canning now. The Clever 
Canning Company blew up some two or three years 
ago so the plant is standing idle. The tomato business 
has been mighty bum for the last three or four years, 
so something will have to happen soon or many more 
will drop out of the business. 

BRIDGETON, N. J., July 16.—Tomato acreage 60 
per cent of normal year. Plants are looking good but 
will be two weeks late. 

EGG HARBOR, N. J., July 16.—Tomatoes: Acre- 
age 25 per cent; condition 80 per cent. We would have 
had more acres but ran short of plants; all contracted. 

GLASSBORO, N. J., July 16.—Tomatoes normal 
acreage; too early to judge the yield. The early ones 
look good but are not setting as heavy as usual. 

HOLLEY, N. Y., July 14.—Where tomatoes were 
not injured by the wet weather they are looking good. 
While some pieces are not good, others are very good, 
and it looks like a normal crop. Acreage about normal. 

ELYRIA, OHIO, July 11—Tomatoes same as last 


ar. 

MONTPELIER, OHIO, July 11.—Tomatoes outlook 
is about normal for a crop. Vines are making a good 
growth and are in blossom now. 

LITTLESTOWN, PA., July 16th—We pack to- 
matoes only. Our acreage is about the same as last 
year. At this writing the tomato crop in our section 
will be a short one by all appearances. As compared 
with a normal year, we may roughly predict a 60 to 75 
per cent crop at the best. 

LITTLESTOWN, PA., July 14.—Tomatoes look 
good and will mature early. We expect to start can- 
ning about August 15th. 

KENTON, DEL., July 16.—Acreage is consider- 
ably less in this section than a year ago and about 
two weeks later. Some patches look good, others very 
poor. 
ANDERSON, MO., July 16.—Acreage contracted 
about 80 per cent of 1927. Acreage set about 70 per 
cent of that contracted; so much rain many fields not 
cultivated while some look fine, but cannot get full 
crop. Expect about 60 per cent of last year’s pack. 
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FRUITS 


BRIDGETON, N. J., July 16.—Red Sour Pitted 
Cherries: Pack 50 per cent of normal year. 

GLASSBORO, N. Y., July 16.—Cherries about 40 
per cent of a crop. 

HOLLEY, N. Y., July 14.—Cherry crop light but 
expect it will be better than last year. Early Rich- 
monds about ready but very light. Mt. Mounrie’s look 
better. Apples will probably be light here, about like 
last season. 

MT. ANGEL, ORE., July 12.—Gooseberries: Short 
pack, about one-third of a normal pack. Strawberries: 
Normal crop. Loganberries: Normal crop. Red Rasp- 
berries: One-half crop. Cherries about one-half crop 
canned. Blackberries: Estimate normal crop. Italian 
Prunes about one-tenth of a crop. 


REDUCED RATES ON AIR MAIL ARE EFFECTIVE 
AUGUST 1 
(By Arthur C. Lueder, Postmaster, Chicago, IIl.) 


T will cost only one-quarter as much to send the 
average business letter by air mail on and after 
August lst as it does now, for on that date the rate 

will be reduced from 10 ‘cents a half ounce to 5 cents 
for the first ounce or fraction and 10 cents for each 
succeeding ounce or fraction. This means that an ordi- 
nary letter may be sent anywhere in this country for 
5 cents, and that an air mail package which now re- 
guires $2.00 postage may then be sent to any part of 
the country for $1.05. 

This new low rate effective August 1 holds out 
tremendous possibilities for the American business 
man. This reduction comes when the air mail com- 
panies are giving the most dependable service in their 
history. The man or woman using air mail for busi- 
ness or social correspondence has the benefit and con- 
nections of twenty-eight air mail routes over 12,457 
miles, serving 62,000,000 people directly and millions 
more indirectly. Each twenty-four hours the mail 
planes fly 20,000 miles and their daily average mail 
load now exceeds three tons. Air mail averages more 
than 100 miles per hour and planes are flown night 
and day in fair or foul weather. 

Speed is the essence of air mail service and the 
record of efficiency established by the air mail in the 
last ten years, during which time nearly 16,000,000 
miles were flown and 302,000,000 letters carried, mer- 
its the patronage of every business man and woman. 

It behooves every alert business man to instruct 
his mailing department to determine where and how 
time and money can be saved by use of air mail. Each 
day there is some striking instance of how air mail, 
which means speed, has been profitable to American 
business. The new rates effective August 1 should 
popularize this rapidly expanding method of modern 
transportation. 

The regulations on air mail are simple. Any mail- | 
able matter (except perishable matter liable to damage 
by freezing) may be sent by air mail. Registered, in- 
sured and C. O. D. matter is carried by air mail, as are 
packages not exceeding 50 pounds in weight and not 
exceeding 84 inches in length and girth combined. 
Special delivery stamps still further expedite delivery 
of domestic air mail. 

Air mail may be deposited in.any mail box. Dis- 
tinctive air mail envelopes are desirable, but not com- 
pulsory, but the words “Air Mail” or “Via Air Mail” 
must be clearly endorsed on the envelope or wrapper. 
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rc Built and serviced by Fay & Scott. | 
THE UNITED COMPANY 


CONTINENTAL TRUST BUILDING 
BALTIMORE MARYLAND 
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Landreth’s Garden Seeds 


Before you place your future order, your order for delivery after the 1928 
crop is harvested, write us for prices for any variety, in any quantity, for any 
date of shipment, and we will be glad to quote you. 


If there are any spot goods needed throughout this Spring and Summer, 
please give us the opportunity of quoting. 


a... D. LANDRETH SEED COMPANY 


Business founded 144 years ago Bristol, Penna. 
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HAMACHEK IDEAL VINERS 

jamachek Ideal Viners during the past ten seasons have 

z demonstrated their superiority under all conditions. Their x 
use insures more thorough hulling, on. any condition or 

bs ‘variety of peas or beans, than is possible with the use of x 


any other viner. The savings effected amount to several 


hundred dollars per viner each season. 


Frank Hamachek Machine Co., Kewaunee, Wis. 


Also Manufacturers of Ensilage Distributors and Chain Adjusters 


Established 1880 Incorporated 1924 
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Green Peas for Manufacture 


By the Division of Crop and Livestock Estimates—Truck Crop Section 
Bureau of Agricultural Economics 
United States Department of Agriculture 
Washington, July 13, 1928 
Revised Acreage and Forecast of Production for 1928 Compared with 1927 


— Acreage Yield 


Production 
Indicated Forecast 
Revised Junel July1 June 1 July 1 
1927 1928 1927 1928 1928 1927 1928 1928 


Thous. Thous. Thous. 
State 


i Acres Acres lbs. Ibs. Ibs. of lbs. of lbs. of lbs. 
750 1,240 2,800 2,340 2,400 2,100 2,902 2,976 
Colorado .. 1,800 3,260 1,400 2,376 2,352 2,520 7,746 7,668 
Delaware 1,700 2,060 3,000 2,088 1,920 5,100 4,301 8,955 
Illinois 8,830 10,240 1,400 2,184 2,304 12,362 22,364 23,593 
Indiana 1,880 3,760 1,600 2,208 1,992 3,008 8,302 7,490 
Maine 720 920 1,600 1,920 1,800 1,152 1,766 1,656 
Maryland _ 8,000 8,720 2,800 2,232 2,016 22,400 19,463 17,580 
8,400 11,930 1,400 2,088 2,208 11,760 24,910 26,341 
Minnesota 6,980 7,890 1,600 2,064 2,064 11,168 16,285 16,285 
500 160 2,400 2,160 2,160 1,200 346 346 
25,540 31,970 1,600 2,208 2,040 40,864 70,590 65,219 
1,320 1,680 2,800 2,580 2,400 3,696 4,334 4,032 
8,460 10,150 2,400 2,880 ~2,670 20,304 29,232 27,100 
80,000 96,000 2,000 2,016 1,700 160,000 193,536 163,200 
5,840 8,350 2,400 1,600 1,760 14,016 13,360 14,696 

Total or Average.. 163,710 201,650 1,933 2,108 1,925 316,484 425,174 388,113 
CONDITION OF TRUCK CROPS FOR MANUFACTURE—JULY 1, 1928, JUNE 15, 1928, AND JULY 1, 1927 
Snap Beans Sweet Corn Green Peas Tomatoes 
o 
State 2 2 2B B&B 2 B 2B B 
Per Cent 
Maine . 15 68 80 80 66 54 74 80 15 80 95 85 
Vermont 5. 72 80 83 
New York 87 91 84 86 72 83 69 75 85 91 73 15 84 92 719 81 
New Jersey 90 90 75 82 85 87 80 
17 719 64 17 16 71 16 80 82 82 74 81 89 17 78 
_ Section average......... aetie 85 87 81 84 71 75 71 nd 85 90 74 75 82 87 84 80 
Ohio 7% 80 67 #=$7 81 72 67 85 78 81 
Indiana 74 70 60 71 81 89 68 82 83 89 68 70 81 84 69 77 
Illinois 87 87 74 86 96 95 84 81 86 92 83 18 
Michigan 79 90 58 82 1 67 82 92 9 90 7 #491 #79 80 79 
Wisconsin 91 87 81 83 74 77 65 79 85 80 75 75 vee a wie onee 
Minnesota 84 79 69 84 86 83 93, 80 
Iowa .... 94 94 719 87 95 85 81 82 
Section average............... 85 86 71 81 84 85 72 84 86 82 78 15 80 83 73 78 
Delaware 80 83 15 76 81 80 68 82 80 78 90 69 74 76 81 76 
Maryland 80 83 84 17 81 84 63 78 84 86 91 72 15 74 77 74 
Virginia 78 77 80 71 
Section average............0. 80 83 83 17 81 84 64 78 83 84 91 71 75 75 18 74 
Tennessee 76 73 75 78 73 72 80 79 
Section 62 64 15 78 67 71 74 76 
Colorado .... 93 94 80 82 98 98 80 74 95 95 84 83 
Utah 96 94 82 86 89 82 91 83- 94 99 82 87 
Oregon 90 90 19 81 
California 86 95 91 80 90 70 91 90 84 
Section 93 94 85 86 90 85 89 80 92 98 89 84 
Other States 67 ‘ie f 74 17 17 76 70 84 


88 83 83 77 76 69 71 78 
U. S. average 81 83 78 81 82 83 71 82 86 84 
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AMS MACHINES 
FOR THE CAN SHOP 


360 Cans per 
Minute 


THE MAX AMS MACHINE COMPANY, 


THE CANNING TRADE 


USED THROUGHOUT THE WORLD 
AMSCO-JUNIOR Closing Machines are now being used all 


over the world. In less than two years their fame has spread 


and leading can-makers everywhere have installed them in — 


their customers’ plants. If you are not already using 
AMSCO-JUNIORS, insist on your canmaker supplying you 
with them for next season. AMSCO-JUNIOR Closing Ma- 
chines in your plant mean efficiency and economy—and you 
are free from worry about your can closing department. 


Specify AMSCO-JUNIOR Closing Machines in your can contracts. 


BRANCHES: CHICAGO—LONDON 


Leaders in Can Making Machinery for over a Quarter Century 


101 PARK AVENUE, NW YORK CITY 


: 
| 
| | 
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TOMATOES FOR MANUFACTURE SNAP BEANS FOR MANUFACTURE 
Preliminary Estimate of Acreage for 1928, Compared With Preliminary Estimate of Acreage for 1928, Compared With 
Four Previous Years i 
Four Previous Years 
By the Bureau of Agricultural Economics, United States 
Department of Agriculture, Division of Crop and Acreage _ 1928 
a creage 
Washington, July 16, 1928. Acres Acres Acres Acres Acres 
Acreage Preliminary Arkansas 1,020 630 30 1,300 
State 1924 1925 1926. Acreage California 840 1,020 
Acres Acres Acres Acres Acres Delaware 1,150 800 400 670 
13,400 20,340 11,630 17,820 19,600 Indiana ..................... 1,300 850 850 1,800 
California .«......0.5.00 26,000 30,000 32,250 28,760 24,710 Louisiana 720 800 2,100 2,150 
2,000 3,040 2,350 2,250 1,210 860 600 970 
18,000 20,000 11,700 15,000 13,500 Maryland .. 5,200 3,310 3,300 4,360 
Joos Ee 6,000 7,650 5,270 5,400 5,120 Michigan 3,000 2,400 2,400 2,950 
59,000 67,340 49,990 42,990 49,870 Mississippi 1,670 1,550 1,780 1,690 
LO Ee eee 3,500 3,660 3,850 4,080 4,810 New York 6,370 5,220 6,000 6,840 
6,200 9,550 6,950 6,530 1,200 1,250 650 940 
45,270 49,800 37,000 34,410 22,710 Pennsylvania ........... 480 1,320 1,010 890 1,060 
CS See 2,300 2,000 1,800 1,800 1,660 South Carolina......... 890 1,160 700 700 970 
27,000 39,150 25,620 19,440 18,700 Tennessee .................. 670 1,150 1,080 1,250 1,220 
New Jersey...........00 30,000 32,000 32,000 28,000 31,920 Utah oe 360 450 610 880 1,430 
11,700 13,550 9,850 10,540 11,170 Washington ............. 400 460 270 370 850 
CAT 9,000 8,560 8,000 10,000 10,400 Wisconsin ................ 3,400 4,000 3,460 3,910 4,850 
Pennsylvania .......... 2,500 4,780 3,370 3,740 5,240 Other States............. 1,420 2,430 1,350 1,540 2,850 
8,500 11,820 8,200 8,450 10,220 
4,800 6,860 2,630 5,200 4,990 25,030 36,310 27,550 29,790 38,890 
12,500 15,730 6,000 6,420 5,390 
Other States............. 3,600 4,100 3,040 3,310 4,070 
291,270 349,930 261,500 254,140 254,370 


Gumsa Pastes 
SWEET CORN FOR MANUFACTURE a For Every Purpose 


Preliminary Estimate of Acreage for 1928, Compared With (Write Tor Sam For Samp ete 
Four Previous Years ADHE ARABOL, 
Acreage 1928 CHICAGO: (CICERO) ILL. 
Preliminary 
State 1924 1925 1926 1927 Acreage 


Acres Acres Acres Acres Acres 


Delaware ........esee 4,400 5,000 3,000 3,500 4,060 
THIMOIS 60,560 70,650 58,280 40,650 54,880 
Indiana SeeAESaRINNERE: 21,000 36,990 30,880 17,010 27,390 All Products cooked SUCCESSFULLY, ONLY 
,750 39,860 in RETURTS—No Breakdowns: 
_ 13,390 15,680 14,650 8,260 11,970 r 
32,500 42,820 33,850 27,500 30,800 IMPROVED STEEL PROCESS RETORT. 
Michigan oo... 11,000 13,630 11,080 9,400 8930 Constructed to use either ary steam or open bath 
21,000 30,540 24,450 18,500 25,340 process. 
7,000 8,880 6,970 4,600 5,470 
New Hampshire....... 1,200 1,470 1,050 780 1,290 
New York 2 31,350 27,420 20,290 32,060 
_ 34,520 26,380 18,730 27,910 MADE 
Pennsylvania ........... 3,200 6,850 4,840 2,800 3,640 BY 
fe Cees 2,500 2,620 2,290 1,870 2,470 
13,720 17,740 17,350 10,410 14,780 
Other States............ 2,370 4,500 4,840 4,380 5,300 
Total...............+.-302,.790 393,910 317,310 215,430 296,150 
TRY “TOWNSEND” AT OUR RISK (| 
The Choice of the Careful Buyer 
“We are now in position to 
offer immediate delivery on ry 
utters: that is, if your order 
stock it will not be held u 
more thantwenty-four ‘noe MACHINE CO. 
You cannot get better value INC. 
or service elsewhere. Y 1404-1410 
THAMES STREET 
“Your bean cutting Burton, Cook & Co. CURE - Gy 
troubles will be over 
when you install a TOWNSEND Rome, N. Y. SU [CESSORS TO 
fi (Successors to Z. P. Townsend, the original patentee) GEO. W. ZASTROW 
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_AYARS UNIVERSAL FILLER 


FOR FILLING WHOLE TOMATOES, CUT 
STRING BEANS, APPLES, BEETS, 
CHERRIES, ETC. 


Tomatoes are measured dry. Will not mash the fruit. 

Incline measure pockets to drain juice from fruit. 

Measured amount of juice in bottom of can. 

Worm feed—no mashing of cans. Smooth delivery. 

Very easily adjusted; slight turn of hand wheel governs amount 
desired in cans. 

Hopper has soft, pliable rubber hose that moves the fruit into the 
measure device. 

Machine furnished with friction clutch that starts it off smoothly. 

For No. 2, 24 and 3 cans. Special machine built for No. 1 
cans, also No. 10 cans. 


Manufacturers of Full Line of Beet Machinery. 


Beet Topper— Beet Grader—Beet Splitter— Beet Quarterer — 
Beet Peeler—Beet Slicer. 


Also New Perfection Pea and Bean Filler—Rotary Syruper—Corn Shaker-—Hot Water Exhauster—Liquid Plunger Filler— 
Picking Table—Tomato Trimmer and Scalder— Electric Process Clock—String Bean Cutter. 


AYARS MACHINE COMPANY, Salem, N. J. 


391-399 WEST-SPRING STREET 


THOM. A. SCOTT (or MANAGER OF THE acai: GEN. Mer. 


CHISHO\M-SCOTT CO. 


PHILLIPS SALES CO. Inc., 


BROKERS and COMMISSION 
Canned Foods and Canners’ Supplies 


Located in the heart of Maryland’s greatest packing 
industry. 

Brokers and representatives desired in all markets. 
Packers’ accounts solicited. 


CAMBRIDGE, MD. U.S. A. 


~ N 
Me 
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Bacterial Canker of “Tomatoes 


By Mary K. Bryan 
Associate Pathologist, Pathologwal Laboratory, Bureau of Plant Industry. 


History of the Disease 


HE Grand Rapids disease, or, as E. F. Smith has 
i renamed it in his textbook, bacterial canker of 
tomato, was first described by him in 1919 from 
Michigan. Since that time it has been reported from 
many localities. Until the summer of 1927 it appeared 
to be a strictly northern disease confined to a belt of 
states stretching from Illinois eastward to the coast. 
It was reported from British Columbia by McLarty 
in 1925 and again in 1926. 

The disease has now appeared, however, in viru- 
ent form in the far South and West, and since it often 
occurs in the same field with Fusarium wilt, Verticil- 
lium wilt, or southern bacterial wilt (Bacterium solan- 
acearum), it seems probable that it also exists in states 
from which it has not yet been reported, but is being 
confused with these other better-known diseases. 


In 1925 the bacterial canker was reported for the 
first time in Illinois on plants from Georgia. Although 
no evidence could be obtained that the plants brought 
the disease with them, the facts were suggestive, and 
as a result, through the co-operation of O. W. Boyd, of 
Georgia, a survey of the chief tomato-growing sections 
of that state in June, 1927, resulted in finding the dis- 
ease there taking heavy toll on a group of farms com- 
prising 500 acres of tomatoes in one county and on a 
small acreage in another county. 


In 1927 an outbreak of alarming proportions oc- 
curred in five counties in Utah, where it had hitherto 
been unknown. It was also found in Montana on 
plants grown in Utah. 

Economic Importance 


Although the first outbreak in Michigan was on 
large commercial plantings, many of the later out- 
breaks have been on smaller acreages, but with a large 
percentage of loss. Much damage has also been re- 
ported on hothouse tomatoes, and in some states, as 
Ohio, the occurrence of the disease has been confined to 
hothouses, where the damage has been serious. Losses 
of from 1 to 50 per cent have been reported at various 
times in both field and hothouse, and often fields have 
been plowed up as worthless. 


In Georgia losses ranged from 10 to 50 per cent, 
and in some parts of fields as high as 70 per cent of in- 
fection was found. Reports from Utah place the per- 
centage of loss at from 2 to 60 per cent in the most im- 
portant tomato-growing sections. McLarty, in his re- 
port of the disease for 1925 in British Columbia, gives 
the average loss as 3 to 5 per cent, with some cases as 
high as 40 per cent. Large commercial plantings in 
Michigan also suffered heavy losses in 1927. 

Description of Diseased Plants 

In general appearance plants attacked by bacterial 
canker look more like Fusarium-infected plants than 
like those with the southern bacterial wilt (Bacterium 
solanacearum.) Infected stems are stunted. The dis- 
ease progresses from the lower leaves upward. Stems 
and petioles remain turgid, while the leaflets wilt or 


turn brown and die. The leaf then frequently shrivels, 
hanging from a spur of petiole. Often one side only of 
a plant is attacked, in which case the plant lies to one 
side rather noticeably. Yellowish white streaks, fre- 
quently becoming gray-brown, appear on the stems, es- 
pecially on the tender upper part where infection has 
reached the bark and lies close to the surface. These 
streaks often crack open, forming cankers, which are 
one of the most characteristic signs of the disease. 

The bacteria prefer the tender tissues of the 
plant, especially the inner phloem, and the wood sepa- 
rates readily from the pith along this line of heaviest 
infection. Large areas in the pith next to the wood be- 
come diseased and yellow and later form cavities. 
These may be yellow or reddish brown in color, depend- 
ing on the age of the infection. 

It is often difficult with the naked eye to find evi- 
dence of infection in the-vroot or crown of the plant; at 
other times a yellow or reddish brown discoloration is 
quite evident in or near the pith, sometimes in a single 
small area, and sometimes taking the whole circumfer- 
ence of the inner wood, and in very early stages threads 
of yellow may be found in the wood. 

The succulent bases of the petioles of infected 
leaves are always heavily infected, and a cut across one 
of these always shows the cheracteristic yellowish or 
reddish brown discoloration with or without cavities, 
frequently involving all the tissues. 


The plants may succumb to the disease early and 
be completely dead before reaching the blossoming 
stage or at any time after that up to and including the 
bearing period. The disease progresses more rapidly 
on high, dry land than in moister locations, and on poor 
land it is worse than on more fertile, well-tilled soil. 


The bacteria reach the seed and penetrate the seed 
coat through the vascular system without external evi- 
dence of injury to the fruit, although such fruits when 
cut open show extensive yellow discoloration in the pla- 
centa, which swarms with bacteria. In other cases 
when fruits are severely infected while very young 
they become stunted and distorted. Unless so distorted, 
diseased fruits ripen normally or somewhat prema- 
turely. The organism does not produce a rot of the 
fruit, nor has it been possible to produce a fruit rot by 
direct inoculation of the organism into stem end, blos- 
som end or sides of fruits of varying ages. Diseased 
plants usually mature a very small crop. On the most 
seriously infected plants no fruit reaches normal size. 
Seeds from diseased fruit are sometimes brown, often - 
have a brown spot on the side, but more frequently ap- 
pear perfectly normal and give a high percentage of 
germination. 

Characters for Diagnosing Bacterial Canker 


Where bacterial canker is fairly well advanced the 
cankers are one of the most characteristic signs of the 
disease, although in earlier stages these may not have 
appeared and sometimes do not occur even in advanced 
cases. The yellowish color of the diseased tissues in 
the younger parts of the diseased stems and the posi- 
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CAN 


MARYLAND’S MOST MODERN CAN PLANT 


Manufacturers of: 


Packers’ Cans 


Highest Class Service. Bliss and Max Ams Closing 
Machines. Rail, State Road, and Water Shipments 


CAMBRIDGE, MD., U. S. A. 


ROGERS BROS. SEED COMPANY 
Breeders and Growers 


326 West Madison Street, Chicago, Illinois 


Speaking 
FINISHERS 


THEY HAVE NO EQUAL 


Improved Brush Finisher 
Indiana Paddle Finisher 


Kook-More Koils 

Indiana Grading Tables Copper Steam J acketed Kettles Indiana No. 10 Fillers 
Indiana Corn Shakers Copper Steam Tilting Kettles Peeling Knives. 
Indiana Continuous Pumpkin Indiana P ulpers ; Fire Pots 

Wilters Indiana Chili Sauce Machine Soldering Steels, 
Pulp Pumps Copper and Monel Pulp— 
Steam Traps Dippers 
Steel Stools Open and Closed Retorts 


Enameled Pails 
Enameled Pipe 


Steam Cranes 
Clevo Metallic Coating 


INDIANAPOLIS, IND. 
Use ‘‘CLEVO”’ Which Is Heat, Acid and Rust Resisting. 


COMPANY 

| 

PEAS - - BEANS -  ~- CORN 

COMPAN Y- : 
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tion of these yellowed areas or the cavities which fol- 
low them in the pitch adjoining the wood are then the 
best guides. The lack of ooze and the mealy appear- 
ance of infected tissues are also characteristic. 

Table 1 gives a comparison of this disease with 
other wilts of tomato. 


Table 1—Comparison of Tomato Wilts 


Bacterial Canker Southern Bacterial Blight Fusarium Wilt 


No general wilt, but Wilt of the whole plant, 
progressive wilting and| which often recovers at 
death of leaves from the | night during early stages. 
base of the plant upward. vhe 


“Sleepy disease,”” 
ealled because of vhe :zen- 
plants. Yellowing, 
wilting, and death of the 
leaves from the base up- 
ward. 


Dark-brown black 
discoloration of the wood 
of root, stems, and peti- 
oles, extending the 
cops of the branches in 
advanced stages. 


Brown discoloration in 
the wood «nd often in the 
pith of root and stem, not 
extending so high in the 
plants as in Fusarium 
wilt. 


Yellow or brown streaks 
on the stems, which crack 
open, forming cankers. 
Yellowish white discolora- 
,ion in inner wood and 
pith, becoming red brown 
in old lesions. 


No ooze from cut ends 
of stems. 


No ooze from cut ends 
of stems. 


Conspicuous grayish 
white ooze from the cut 
ends of stems or roots. 


Cavities in the pith ad- 
joining the woody ring. 

Stunting of infected 
branches. 


Control 


Further work must be done to determine with cer- 
tainty the method by which the disease is spread. It is 
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certain that it may be carried in young plants which 
are shipped in such vast numbers from place to place. 
The outbreak in Montana is evidence of this. Young 
plants at this age, though infected, often show no sign 
of disease. These plants, however, must have become 
infected in the seed bed, and circumstantial evidence 
points to the seed as the source of infection. Since the 
bacteria which cause the disease may be found in vast 
numbers in the interior of fruit on diseased vines, a 
few such fruits pulped in a lot of seed tomatoes would 
contaminate the whole lot of seed. Thorough steriliza- 
tion of the seed is therefore strongly recommended. 
The mercuric-chloride method recommended by Gard- 
ner and Kendrick should be satisfactory. 


Some infection penetrates the seed coats of seeds 
in diseased fruit. The number of such seed, however, 
is negligible, as compared with those externally in- 
fected. Here no surface sterilization would be of any 
value. Care to select seed tomatoes exclusively from 
healthy vines would be the only safeguard. 


Work is in progress to determine the possible car- 
rying over of the disease in the soil of seed bed and 
field. From all points of view, however, it is wisest to 
avoid old seed beds, to use only clean, fresh soil in 
growirg tomato plants, and to rotate crops where the 
disease has occurred. Bacterial canker has not been 
found on any other crop, nor has it been possible to 
produce it by inoculation on other solanaceous plants. 


The Industry 


The Doings of Canners and Others in All Sections of the Country— 
A Family Chat of Every Day Happenings. 


CALIFORNIA 

New Cannery—The Thornton Orchard Farms is 
contemplating the erection of a new $100,000 cannery 
at Thornton, six miles northwest of Lodi, Calif. 

Stock Issue—French Sardine Co., Terminal Island, 
has completed a reissue of $1,000,000 common stock, 
which will be sold to raise working capital for enlarge- 
ments in several directions. The Company recently 
took over the Kittle Joerrissen plant and a 20-year lease 
on the site in Los Angeles harbor. M. J. Bogdanovich 
is president and Ed A. Hoyt sales manager. 


INDIANA 

Gets Good Quality Pea Pack—The Fame Canning 
Ccmpany, at Tipton, Ind., recently acquired by Stokely 
Brothers & Co., of Newport, Tenn., has completed its 
pea pack with a quality entirely satisfactory to the new 
owners. 

OHIO 

Record Pea Packs—Sears & Nicholls Canning Co. 
have made a high record pack of peas at nearly all of 
their plants, according to reports received. 

Quality Record Broken—The Ashville plant of H. 
M. Crites & Co. have made a record pack of peas, har- 
vesting and canning more than 5,000 acres. 


TRI-STATES 


Home for Summer—Mr. Albert O. Saulsbury is 
spending the summer with his parents, Mr. and Mrs. 
Oral Saulsbury. 


Storm Damages Crops—Monocacy Valley Canning 
Company lost at least 300 acres of corn by the severe 
hail storm at Frederick, and the balance of the canning 
crops in that vicinity were badly damaged by the storm. 


Supplying Raw Market—-The Kings Creek Can- 
ning Company has completed its pack of stringless 
beans, which were of a very fine quality. This com- 
pany is now busy getting out from 10 to 15 earloads of 
green wrapped tomatoes daily. 


Leases Plant—W. L. Wheatley, of American Cor- 
ners, has leased a plant in Federalsburg and will oper- 
ate both this plant and his own on tomatoes. 


Canning Beans—W. H. Neal & Son has joined the 
ranks of green bean packers and are operating on beans 
cf their own growing. 


Ten Ton Club-—County Agents are reporting much 
interest in the Ten Ton Club and have numerous en- 
trants. They report tomatoes very uneven with pros- 
pects unfavorable for a large yield. 


Buys Cannery—Mr. E. Roy James, of Havre de 
Grace, has purchased the corn plant of the A. F. Brown 


Packing Corporation and will operate it on shoepeg 
corn. 


Green Beans Yield Low—The yield of green beans 
is disappointing; many canners report as low as 50 per 
cent of normal yield. The quality is fine, little or no 
spots showing, but every section shows the presence of 
the Mexican bean beetle. 
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Time 


to take those vital precautions which 
are so essential to a successful can- 
ning season. 


You cannot safely disregard the fact 


that your property is subject to loss 
by fire. 


A serious fire now or at any time 
during the canning season would be 
disastrous unless you were protected 
by adequate fire insurance. Such 
protection is an absolute promise 
that you would be reimbursed for 
any fire loss you might sustain. 


This protection is provided by 


at 


Warner Inter-Insurance Bureau 


at alownet cost averaging 62c below 
the ordinary rates. 


At this low cost you cannot afford to 
take chances with an _ insufficient 
amount of protection. 


Write or wire at once for the addi- 
tional insurance you need to protect 
your increasing values. 


LANSING B. WARNER, Incorp. 
155 East Superior Street 
Chicago, Illinois 


Canners Exchange Subscrihers | 


CANNING TRADE 


23 


Make Ballons 


Did you ever play ‘‘make 
believe?’’ Dress up in 
grownup’s clothes and 
parade the neighborhood? 


Did you ever play ‘‘make believe’’ in your 
own canning plant! Disguise yourself asa 
visitor and criticise your own plant operation? 
It’s a wonderful game and profitable as well. 


Let’s visit that cookroom with its number- 
less retorts, steam hoists and cranes drop- 
ping crates of hot cans into the kettles. Clang- 
ing covers and the hiss of rushing steam. 
And then—the cook over, cold water rushes 
into the hot retorts to cool the cans quickly. 
And the retorts are cooled also. Think of 
the wasted fuel, steam, energy and money; 
for when the operation starts over again, it 
starts with cold kettles. 


The A-B Cookroom corrects all that. A-B 
Cookers are always at sterilizing tempera- 
ture, the coolers are always cool. No heat- 
ing up and cooling down. No wasted heat 
or steam. No wasted time; no loss in quality. 
That’s why A-B Cookrooms are used by well- 
known packers everywhere. 


There’s an A-B Cooker for your product. 
Write our nerrest office about it. 


Note: A-BCookrooms require only half the 
usual boiler capacity. 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 
Third & Dillon Sts., Baltimore, Md. 

844 Rush Street, Chicago, III. 


| 
| 
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Returns from Educational Meeting—E. D. Wag- 
ner, of the Pennington Packing Company, has returned 
from a trip to Minneapolis, where he attended a meet- 
ing of the National Educational Association. 


Quality Only—Quality Products, Inc., is preparing 


to pack tomatoes of fancy quality, and will cater to 
that ever-increasing demand for goods of real merit. 


COCKROACHES CAN BE CONTROLLED 


T may surprise many people to learn that the cock- 

I roach has one redeeming trait. According to en- 

tomologists of the United States Department of 

Agriculture, this common and offensive house pest will 
prey on that other disgusting insect, the bedbug. 


It is not recommended, however, that cockroaches 
be kept for eradicating the bedbug. There are other 
more approved methods for exterminating that insect. 


The nuisance of roaches in offices and in living 
rooms of houses can be reduced, if not removed en- 
tirely, by elimination of all attractive substances, ac- 
cording to Farmers’ Bulletin 658-F, “Cockroaches.” If 
care is taken to keep food from living rooms, offices, 
desk drawers, and no attractive odors of food are per- 
mitted to remain, the roach nuisance can be restricted 
largely to places where it is necessary for food to be 
kept. In such places the storage of food material in 
insect-proof containers or in ice boxes, together with 
thorough-going cleanliness, will go a long way toward 
preventing serious annoyance. 


Roaches may be controlled by the use of poisons 
and repellants, fumigants, and traps. One of the most 
effective and simple means of ridding premises of the 
pests is by the use of commercial sodium fluoride, a 
powder easily obtainable. It may be used in the pure 
form or diluted one-half with some inert substance, 
such as powdered gypsum or flour. With a dust gun or 
blower the sodium fluoride can be thoroughly dusted 
about the runways and hiding places of the roaches. 
The immediate effect is to cause these insects to rush 
out of their hiding places and run about more or less 
bindly, showing evidence of discomfort, to be followed 
in the course of a few hours by their death. The dust 
acts both as a stomach poison and as a contact poison. 


A copy of the bulletin, describing a number of 
other methods of reducing or eradicating the nuisance, 
may be obtained from the United States Department of 
Agriculture, Washington, D. C. 
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INSTALLING CAMERON MACHINERY 


ISITORS were considerably impressed by the ex- 
cellent exhibition of Cameron machinery at the 
recent Chicago Convention. 

At that time the Eastern Shore Can Company con- 

tracted with the Cameron Can Machinery Company to 


use their No. 51 Rotary Double Seamer in certain ter- 
ritory. 


And now this arrangement is climaxed by the 
shipment from the Cameron factory in Chicago of the 
first carload of these very modern closing machines. 

The Cameron rotary principle results in a fast and 
smooth operating seamer. 


MONARCH 


A Line-up for Economy 


In Tomato Operations 
Washing and Scalding equip- 
ment frequently represents an 
important factor between pro- © 
fitable or unprofitable tomato 


operations. For the utmost 
in economy and efficiency in- 
stall Monarchs. 


Send for booklet. 


S.O. RANDAL’ Son 


Baltimore Maryland 


Tomato Scalder 


Rota ry Washer 


MONARCH 


YOUR 


QUALITY 


Our seed peas possess ability to carry 
IT 


into your can 


GALLATIN VALLEY SEED COMPANY 
BOZEMAN, MONTANA 


Let us quote for contract growing or for prompt shipment 


FOR 


3 
— 
{ ) 
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p 
when You | 
bA 
K Your Label Troubles Will Be Over M 
CONSULT OUR TRADE MARK BUREAU 
YN NO NEW BRAND SHOULD BE ADOPTED WITHOUT CAREFUL INVESTIGATION. THE COMPLETE 
HISTORY OF ALMOST A MILLION BRAND NAMES IS ON FILE IN OUR TRADE MARK BUREAU. 4 
WE SEARCH RECORDS AND HELP SAFEGUARD AGAINST INFRINGEMENT. THIS SERVICE IS FREE. /\ 
| The United States Printing & Lithograph Co. |\) 
Color Printing Headquarters 
55 BEECH ST. 439CROSS ST. ZJONO. THIRD ST. 
CINCINNATI, OHIO. BALTIMORE, MD. BROOKLYN. N. Y. 


Associated Seed Growers, Inc. 


Comprising 
JOHN H. ALLAN SEED COMPANY 
THE EVERETT B. CLARK SEED COMPANY 
N. B. KEENEY & SON, INC. 


Growers of Seeds for Canners since the inception 
of the Canning industry. 


DEPENDABLE STOCKS 
DISTINCTIVE SERVICE 


We solicit your orders for prompt shipment 
or under future contract. 


Main offices, New Haven, Connecticut 
Branches in Nine States 


‘ 
: 
: 
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: 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale—Machinery 


FOR SALE— 
1 Monitor String Bean Cutter. 
1 No. 10 Syruper. 
4 Peerless Huskers. 
2 Invincible Huskers. 
Address Box A-1591 care of The Canning Trade. 


FOR SALE—200 gal. copper steam jacketed kettles, re- 
conditioned, excellent value. 
Address Box A-1593 care of The Canning Trade. 


FOR SALE—Having sold a large percentage of mac- 

hinery previously advertised, I now offer for quick 

sale at sacrifice prices a revised list as follows. 

1 Ayars Pea Filler for No. 2 cans with attachment 
for No. 1 cans, new from the factory. 

1 Sprague-Sells Large Capacity Blancher. 

1 Sprague-Sells Six Pocket Syruper. 

1 Atoz Labeling Machine. For Nos. 1, 2, 24 and 8 tins. 

1 Monitor Y Style Washer. 

1 No. 5 PeerlessExhauster. ForNos. 1, 2, 3 and 10 tins. 

1 Invincible Pea Re-cleaner. 

1 Incline Pea Re-cleaner. 

| Sprague-Sells Pea Hopper. 

3 No. 7 Clipper Pea Cleaners. 

1 Lewis Bean Cutter. 

1 Cyclone Pulp Machine. 

1 No. 78 Permutit Clarifying Filter. 

1 Class E Reeves Transmission Pulley. 

1 Huntley Variable Speed Pulley. 

10 Coons Semi-Apple Slicers. 

16 Boutell Apple Peelers. 

6 Robins 40’’ Process Kettles. 

1 No. 4 Monitor Bean Grader. 

3 Monitor Cherry Pitters. 

6 Tag Pressure Regulators. 

1 Robins Steam Hoist. 

1 14’’ Can Conveyer. 

1 Wooden Tank 3’ x 4’ x 14’. 

. 2000 Wired Bottom Pea or Cherry Boxes. 

All of the above offerings are either new or in good 

condition. . 


D. C. Asper 
Aspers, Adams Co., Pa. 


FOR SALE—Two rebuilt Souder Continuous Cookers, 
475 can capacity. Good as new. Alsoone 325 can 
cooker in excellent condition. Bargains. 
Souder Mfg. Co., 
Bridgeton, N. J. 


FOR SALE-—One Automatic World Labeler. 


Excel- 
lent condition. 


Address Box A-1596 care of The Canning Trade. 


FOR SALE— 


Lewis Bean Cutter 
Monitor Bean Grader 
Chisholm Ryder Bean Blower 
Ayars Beet Topper (Used two weeks) 
Beet Grader, 5 sizes 
Model M. Right and Left Corn Cutters 
Morrell Corn Cutter 
Burnham Corn Cooker 
Oswego Preserving Company 


Oswego, New York 


FOR SALE—One gallon,- one standard Syruper new, 


never been used. 
Ayars Machine Co. 


Salem, N. J. 


Machinery—Wanted 


WANTED—Steam Jacketed NICKEL kettles, 50 to 250 


gallon capacity. 
Address Box A-1597 care of The Canning Trade. 


For Sale--Factories 


FOR SALE—Grapefruit canning factory located in Polk 


County, Florida. Factory is fully equipped and oper- 
ated past two seasons: Plenty of experienced help. 
Price and terms very attractive-for a quick sale. 
This is arare opportunity to spend next winter in 
Florida and make money too. 
Florida Canning Exchange, Inc. 
P. O. Box 205, Winter Haven, Fla. 


Miscellancous 


WANTED—To rent for season 1928 Haller, 18 tube 


Catsup filler and Goldy Capper. Must be in good 
condition. 


Address Box A-1595 care of The Canning Trade. 


For Sale—Plants 


FOR SALE—Plants - Plants —- Plants. 


We are raising 
plants for the canners. Tomato and Cabbage Plants. 
May we book you? If so, sooner the better. Our 
prices are right and plants good. 

Fairview Farms, Lumberton, Miss. 


FOR SALE—New Copper Steam Jacketed Kettles and 
Mixers, twelve sizes, 15 to 500 gallon, always in 
stock, all extra heavy and tested 225 pounds pres- 
sure. Also New Copper Pulp Coils in stock, for 1000 


gallon tanks. 
-Hamilton Copper & Brass Works, 
Hamilton, Ohio 


Positions— Wanted 


WANTED Position as Superintendent-Processor in up-to-date 


Cannery, where promotion will be possible. Age 38 years, 
American with twenty years experience in canning products, ten 
years of which time I have been Manager-Superintendent. Am 
steadily employed and references are available. 

Address Box B-1588 care of The Canning Trade. 
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POSITION WANTED—As Manager or Processor. A reliable 2 
packer of Peas and full line of Vegetables, i igs - lige nid up to date machines. 20 years in the game. ill go anywhere. 
diments in tin and glass. Married man wit 1 family. -1 re- Address Box B-1578 care of The Canning Trade. 
ferences can be furnished. Available for immediate engage- 
ment. WANTED—Position as Manager or Superintendent of Fruit and 

Address Box B-1581 care of The Canning Trade. Vegetable canning plant, by married man, with 10 years experi- 
ence, thoroughly understand the growing of produce, packing, 
warehousing, and office word. Am thoroughly reliable and can 

furnish references. Satisfactory reason for making 7 

POSITION WANTED—As Production Manager or Superintendent. Address Box-B 1592 care of The Canning Trade. 
Have had twenty years experience packing corn, peas, tomatoes, 
string beans, beets, anda general line of canned vegetables. Help Wanted 


Capable of taking charge of factory or group of factories with WANTED—Good first class Supt. to take charge of corn Plant. 
large production. Specialized for a number of years in tomatoes Packing crushed corn August & September, State Age, Salary 


and tomato products. Understand all branches of business from and experience. 
field to customers warehouse. Best of references. Charles Jarrell 
Address Post Office Box 296, Paris, Ky. Hillsboro, Md. 


THE 1928 DIRECTORY OF CANNERS 


NOW READY 


A list of the canners of the United States, compiled by the National Canners Association, 
from Statistical Reports and such other reliable data 19th Edition. 

Carefully prepared and up-to-date; lists corrected by Canners themselves; verified by com- 
petent authorities. The various articles packed and other valuable information is given. - 
Distributed free to members of the National Canners Association. Sold to all others at 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen. and practically everybody interested in the 
canning industry. Get your order in early 


National Canners Association, 1739 H St., N. W. Washington, D. C. 


Personal Checks Accepted 


1928 Model Viner 


MAXIMUM CAPACITY 
AT ALL BEATER SPEEDS 


CONSTANT speed drive to REEL thru 
roller chain and live travellers mounted 


on TIMKEN BEARING SHAFTS. 


VARIABLE speed drive to BEATER 
CYLINDER ONLY 


Patented March 15, 1928 
(REEVES Transmission) 


CHISHOLM-RYDER COMPANY, Inc. 


NIAGARA FALLS, N. Y. 
MANUFACTURERS OF 


Green Bean Graders Can Markers Green Pea Viners 
Green Bean Cleaners Lift Trucks Green Pea Feeders 
Green Bean Cutters Conveyors Green Bean Snippers 


SPECIAL MACHINERY BUILT TO ORDER. 
SPECIAL AGENTS 


MPANY, INC. JAMES Q. LEAVITT CO. BROWN BOGGS FOUNDRY & MCH. CO., Ltd. 
d. Ogden, Utah Hamilton, Ontario 
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HANSEN CAN PRICES 


MASTER - BUILT: 


Pea and Bean Filler 


onveyor Boot 
— bleal Filler The American Can Company announces the 


following term contract prices, F.O.B. its 
Fruit and Vegetable Filler 


1928 Season Prices 


factories, for Standard Sizes of Sanitary 


Automatic Tomato Filler Cans for the Central and Eastern parts of 
Sanitary Can Washer the United States: 
Automatic Kraut Filler 
Beet Topper 
Gallon Fillers $14.85 per M. 
Chili Con Carne Filler a 
Automatic Quality Pea Grader NO. 10 6221“ 
Hansen Canning Machinery Corp. 
Cedarburg, Wis. 
Flavor 
The Livingston County Your 
Canning Co. Product 
HEMLOCK, N. Y. Uniformly 
Place the 
Saltinthe 
Operated the Hydro Geared Grader bottom of 
last Year. We would refer all can- the empty [ 
ners to them as to its capacity and can. This 
will elimi- 
_— nate the Salt Brine from 
being washed over the can 
when being capped and 
prevent rusting instorage. 
The Sinclair-Scott Co. Use “CLEVO” which is heat, acid and rust : 
Wells & Patapsco Sts. — 
BALTIMORE, MD. 
INDIANAPOLIS [ANGSENKAMP INDIANA 


— 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. Baltimore (unless 


otherwise noted) and subject to the customary discount for cash. Many canners get 
may f take less for a personal reason, 


altimore figures corrected by 
= York prices corrected by 


these Brokers: 
our Special Correspondent. 


Canned Vegetables 


ASPARAGUS® (California) 


Small, No. 2% 
Green Mammoth, No. 244... 
Medium, No. A 
Small, No. 2 
Tips, White, No. 1 sa... 


Small, No. 1 sq 
Green, Mammoth, No. 1 sq 
Small, No. 1 


BAKED BEANS+ 


Plain, No. 1 -60 
No. 2 
No. 3 

In Sauce, 18 oz -80 
No. 2 1.55 
No. 3 1.60 
No. 10 4.50 

BEANS? 

Stringless Stand. Cut Green No. 2... .95 
Standard Cut Green, No. 10............ 4.75 
Standard Whole Green, No. 2 1.15 
Standard Cut Wax, No. 10. 5.25 

Standard Cut Wax, No. 1.10 

Limas, Fancy Green, No. 

Limas, Fancy Green, No. hasscans 2.20 
Standard White and Green, . 2 1.20 
Standard White and Green, No. 10 7.50 

Red Kidney, Standard 
Standard, No. 1 4.75 

BEETS¢ 

Baby, No. 2 1.75 
2 

1 » No. 

Cut, No. 2 1.00 

Cut, No. 10 4.00 

ole, No. 10. 4.25 
Sliced, No. 10. 4.50 

CARROTS? 

Standard Sliced, No. 1.00 

Sliced, No. 10. 4.00 

Standard Diced, No. 1.00 
Diced, No. 10 .00 

CORN? 

Bxtra Standard Shoepeg, No. 2........ 

oO. B. -95 

Extra Standard Crushed, No. 2....... 1.05 
F. O. B. 1.00 

HOMINY# 

Standard, Split, No. 1.00 
Split No. 1 3.25 

MIXED VEGETABLES} 

Standard, No. 2 -92% 
No. 10 4.50 

Fancy, No. 2 pe 
No. 10 4. 

OKRA AND TOMATOES? 

Standard, No. 2 1.35 

o. 10 6.75 


PEAS¢ 
No. 1 “4 No. 2 


F. 
No. 2 Sieve, No. 2 
F. O. B. 


No. 4 Sieve, No. 2 
F. O 0. 


No. 3 Sieve, No. 10 
— 4 Sieve, No. 10 
. Standard, No. 4 Sieve, No. 1... 
Extra Std., No. 2 Sieve, 1 
Fancy Petit Pois, No. 1 
PUMPKIN? 
No. 8 


Squash, No. 8 


but these prices re 
tThomas J. ‘Mee 


Balto. 

SAUER KRAUT? 

Standard, No. 2. 
No. 2% 
No. 3 1.00 
No. 10 

SPINACH 

Standard, No. 2 1.00 
No. 1.40 
No. 3 1.45 
No. 10 4.5! 

SUCCOTASH# 


Standard Green Corn, Green Limas 
No. 10 


Standard Green Corn, Dried Limas.. 1.20 


(Triple) No. 2 (with tomatoes)........ PEL 
SWEET POTATOES?¢ 
Standard, No. 2 -75 
No. 2% 
No. 3 1.15 
No. 10 eee 
TOMATOES? 
Extra Standard, No. 
F. 0. B. Co. 
0. B. Ca 
o. 3 
F. O. B. Co 1.25 
No. 10 pets 
O. B. Co 
Standard, No. 1 -60 
B. Co -60 
io. 2 -80 
F. 0. B. Co. 717% 
No. 2% 1.20 
F. O. B. Co. eae 
No. 3 1.20 
F..0;.B. Co 1.15 
No. 10 3.75 
F. O. B. Co 8.45 
TOMATO PUREE? 
Standard No. 1, Whole Stock............._.50 
No. 10, Whole Stock 3.25 
Standard No. 1, Trimming................ 45 
No. 10 Trimmings 3.00 


Canned Fruits 


APPLES* (F. O. B. Factory) 


Maine, No. 10 
Michigan, No. 10 
New York, No. 10 
Maryland, No. 8 

No. 10 


APRICOTS* (California) 


Standard, 
Choice, No. 2 h, 
Fancy, No. 
BLACKBERRIES* 

No. 2 1.35 


No. : Preserved 
No. 2, in Syrup 


No. 10 12.00 
CHERRIES* 


Standard, Red, Water, No. 2............ 
White Syrup, No. 2 see 

Extra Preserved, No. 

Red Pitted, No. 10 

Sour Pitted Red, 10s 

California Standard 2%s 
Choice, No. 2% 


Fancy, No. 2 
GOOSEBERRIES* 


Standard, No. 2. 1.10 
No. 10 5.50 

PEACHES* 

California Standard, No. 1.90 
Fancy, No. 2%, Y. C......... 

Extra Sliced Ye No. 10 

0. 

Extra Standard White, No. 3. 


Seconds, White, No. 3 
Standard Yellow, No. 

ellow, No. 8. 
Extra Standard Y 


N. Y. 


higher prices for their goods; some few 
manent the general market at this date. 

“He ward E. Jones & Co. 
tin “N, Y.” indicates f. 0. b. factory 


CANNED VEGETABLES—Continued 


CANNED FRUITS—Continued 


Balto. N.Y. 
Seconds, Yellow, No. 1468 
Peeled, No. 
Unpelled, Ne 10. 
Peeled, No. 4.75 5.00 
PEARS* 


Standards, No. 2, in water. 
No. 3 


Seconds, No. in 
No. 3, in 
Standards, 2, in Syrup... 


California Bartletts, Standard, 2%%.. 
hoice 
Fancy 
No. 10. 
PINEAPPLE* 
Bahama, Sliced, Extra, No. 2.. 
Grated, Extra, 
Extra Standard, “No. 2 
Extra Standard, No. 2 
Newall Sliced, Extra, No. 2% 
Sliced, Standard, No. 2% 
Sliced, Extra, No. 2. 
Sliced, Standard, No. 
Grated, Extra, No. 2... 
Shredded, Syrup, No. 10. 
Crushed, Extra, No. 10.. 
Eastern Pie, nage No. 1 
Porto Rico, No. 
Black, Water, No. 2..... 
Red, Water, No. 2 
Black, Syrup, No. 2 
Red, Syrup, No. 2 
Red, Water, No. 10 
STRAWBERRIES; 
Preserved, No. 1 
Preserved, No. 2 
Extra, Preserved, No. 1... 
Extra, Preserved, No. 2.. 
Standard, Water, No. 10.... 


FRUITS FOR SALAD* 


Fancy, No. 2% 4.25 3.80 

No. 10s 14.75 18.75 
Canned Fish 
HERRING ROE* 
10 oz. 1.00 1.10 
15 oz. 1.25 1.45 
17 oz. 1.30 1.50 
18 oz. 8 1.65 
19 oz. 

Standard, No. 2, Factory, 18 oz........ 1.40 1.55 

LOBSTER®* 

Flats, 1-lb. cases, 4 
%-Ib. cases, 4 doz 4.30 
\%4-lb. cases, 4 doz 2.30 

OYSTERS* 

Standards, 4 oz 1.35 1.45 
5 oz. 1.45 1.55 
8 oz. 2.70 2.80 
10 oz. 2.90 3.10 

SALMON 

Red Alaska, Tall, we 98.50 38.05 
Flat, No. 

Cohoe, Tall, 1 
Flat, No. 

Pink, Tall, No. 1 1.90 2.00 

Chums, Tall 

Medium Red, Tall 

SHRIMP* 

Wet, No. 1, Large. 1.85 1.75 


. B. Eastport, Me., 1927 Pree 


Oil » Keyless 

¥ Oil, Decorated 

Y% Mustard, 

% Oil, Carton 

Mustard, Keyless 
California, 44, per 

Oval, No. 1 
TUNA FISH (California), per case 
White, 14.00 138.75 
White, 1s 
Yellow, %s exces 
Yellow, 1s cone 18.50 
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12.50 14.00 
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WEEKLY REVIEW 


Better Growing Weather—Scarcity of Fancy Peas Puts 
Life Into Market—The Cherry Crop—Government 
Figures on Acreages and Prospects—Corn 
Doing Well—Tomatoes Improve Their 
Crop Outlook—Beans Worry Canners 


ROPS IMPROVING—The past week has witnessed 

better growing weather conditions in almost 

every section of the country, with the possible 
exception of some spots in Wisconsin and elsewhere, 
where it has been too dry for the best interests of the 
pea canners, now hard at work upon their packs. In 
this issue we give the Government’s report on pea acre- 
age and possible yield, and it will be found interesting 
reading. 

The realization that fancy peas will be a very 
scarce article this season has awakened keen interest 
on the part of buyers. The cause is all due to the 
weather, for the canners are doing their best to get 
the crop into cans in its best possible condition. But 
when Nature does not furnish the quality the canners 
cannot get it into the cans. It is unfortunate that this 
condition prevails this season, as it was intended to use 
the new Government grading, U. S. “A,” U. S. “B” 
and U. S. “C,” and it was hoped the majority of the 
year’s pack would show in the higher grades. But 
here is just a good example of the uncertainty of old 
Mother Nature, and that the canners must take the 
crops as they get them. In fact, it will prove to the 
canners’ credit, in that they do nothing to the crops, 
presenting them as they are raised; and once the pub- 
lic learns this lesson it will be for the good of all 
canned foods. Heretofore the public has been lead to 
believe that by some magic the canners could always 
produce food in the cans in the better grades, even 
when the housewife went to the market to find that the 
general quality was poor. Take the item of tomatoes, 
for instance: the housewife, and the buyers, expect to 
find every can filled with red, ripe, perfect tomatoes; 
and yet that same housewife and those same buyers 
know that when they go to the market stall they find 
tomatoes of all varying degrees of ripeness and qual- 
ity. In plain parlance the canners and the distributors 


have wrongly educated the public, and the sooner this 
mistake is corrected the better. The public will now 
learn that the canners are honest, and that while they 
use every effort to secure the best, they cannot do 
better than Nature. 

The Cherry Crop—The attempted raid on the 
canned cherry market died a-borning, as it deserved to 
die, because crop conditions did not warrant it. The 
following summary of the cherry crop conditions, 
taken from the National Canners Association weekly 
letter of July 14th, sets out the real condition in plain 
manner. It reads: 

Condition of Cherry Crop 

In a statement by the Bureau of Agricultural Econom- 
ics, made public July 11, the condition of cherries is re- 
ported as of July 1, 1928, at 66 per cent in Michigan, 83 
per cent in Wisconsin, 35 per cent in Colorado, 75 per cent in 
Utah and 63 per cent in both Washington and California, 
and 59 per cent in Pennsylvania. Sour cherries are re- 
ported by commercial growers in New York as 38 per cent 
of normal and sweet cherries as 32 per cent. The compar- 
able figures for June 1 are 76 per cent in Michigan, 74 per 
cent in Utah, 60 per cent in Washington and 62 per cent 
in California. The June 1 condition of sour cherries in 
New York. was 72 per cent, and of sweet cherries 53 per 
cent. Comparable figures are not available for Colorado, 
Pennsylvania and Wisconsin. On July 1, 1927, the reported 
condition of cherries was 27 per cent in Michigan, 76 per 
cent in Colorado, 57 per cent in Utah, 35 per cent in Wash- 
ington, 45 per cent in California, and 43 per cent in Penn- 
sylvania. At that time the condition of sour cherries in 
New York was 39 per cent and the sweet cherries 45 per 
cent of normal. 

Corn—The Government’s report on the corn acre- 
age as of July 1st is also given in this issue, showing 
you will note 296,150 acres, as compared with 215,430 
acres last year and 393,910 acres in 1925. The condi- 
tion of the crop on the above date was given at 82. 
which is about the average for this season of the year. 
In our Crop Reports you will note that conditions of 
the crop seem to be quite good. 

The corn market has been very quiet, as far as 
spots are concerned, with not much buying, but the 
prices have held fairly well. There has been some 
buying of futures, in line with the awakened condition 
of the jobbers in this respect. And the fact that many 
sections are cleaned up on corn is helping the strength 
of the market everywhere. 

Beans—tThe figures for the bean acreage, also re- 
ported by the Government this week, show an acreage 
far in excess of other years—38,890 as against 29,790 
last year—but as everyone knows the weather has 
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played hob with the snap bean crop and the yields. 
Where canners have completed their packs, they have 
not averaged over 50 per cent of the expected yield. 
Despite these actual experiences the Government’s re- 
port on condition of crop shows an average for the 
country of 81—just about on a par with all previous 
years. It is hard to reconcile this, but after all it is 
the resulting pack that counts, because that is all they 
have to sell, and that is not up to the average by a long 
way this season. And the market prices on stringless 
beans show the effect of this condition: it is today the 
packers’ own market, and the buyers have to pay the 
prices asked. 

Tomatoes—The Government’s acreage report on 
tomatoes runs almost to the acre with last year’s fig- 
ures. This year 254,370 acres, last year 254,140 acres, 
and the average condition of the crop at this time is 
given at 79, a little lower than normal. Here again 
the Government’s figures run counter to the general 
impression, and to the showing made in our Crop Re- 
ports. And there is no use trying to explain them. 
The past week has seen a general improvement in the 
growing crop of tomatoes, and some think they can see 
where canning may begin about the end of August. 
The tomato can make up lost time rapidly, and this 
kind of weather, with rains almost daily, and high 
temperature, and plenty of sunshine, will do the trick. 
And it will be well if this proves true, because the 
goods will be needed. Spot tomatoes have worked 
down to a low ebb, and may be practically gone by the 
time new canning starts. The jobbers see this, but 
they are not alarmed, and will not raise the prices, as 
they do not have to do so. There are always some to- 
mato canners ready and willing to take a price just a 
little below the market. It is discouraging, but it is 
true, and there seems no way to stop it. 


Market Changes—The spot market presents a 
mixed condition. In some items there was quite good 
business, and in others, and most of them, things are 
very quiet. No. 10 -cut standard green beans have 
moved up to $4.75 in this market, with canners in 
other sections asking higher prices. Standard cut 
white wax beans have moved up to $5.25 for 10’s and 
to $1.10 for 2’s. 

Some one seems to have found a little Fancy Shoe- 
peg corn and is offering it at $1.50. It is always worth 
that, in season and out, and it would easily bring that 
price always if the few shoepeg canners would bury 
the hatchet of jealousy and realize the position they 
arein. They cut their own market against themselves. 

Peas are in fairly good demand, but we notice 
there have been some bargains this week at 8714c for 
No. 4 standards. Extra standards and fancy peas can 
ss command their own prices, if the goods can be 
found. ‘ 


No. 214 tomatoes have moved up to $1.20, which 
means that 3’s are worth $1.25 and up, and 2’s 80c or 
better. As usual these better prices come when the 
canners are without the goods to sell. The buyers have 
had a picnic all winter with tomatoes, and the canners 
have no one to blame but themselves. We have heard 
some funny stories this past week of chain stores buy- 
ing several thousand cases at a clip, as against 25 to 
50 cases bought by the average wholesale grocer—and 
then a yelp that special concessions are made to the 
chains. 

The market has been interested in canned fruits, 
especially its supply of California fruits, as it seems 
to be understood that unless orders are in hand the 
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canners may not produce the goods. That is the sen- 
sible way, for the fruit is there, but they do not want 
it in cans if there are not orders for it, and they are 
not going to put it into cans on any such chances. It 
looks as if they were injecting business practices into 
the canned fruit industry. More power to them, for 
that is all that is needed in all lines of canned foods. 


NEW YORK MARKET 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


Increased Interest in Staples—Buyers Giving Atten- 
tion to California Fruits—Better Buying of Spot 
Tomatoes—Taking Future Tomatoes 
at Low Prices—Corn a Dull 

Market. 
New York, July 19, 1928. 
NCREASING INTEREST—While there has been an 
[ increasing amount of business in the staple lines 
this week, buyers’ interest is centering on the Cali- 
fornia canned fruit situation. Opening prices had 
been expected on Monday of this week, but did not come 
through. It was declared that the delay was due to the 
fact that the packers had jast come to an agreement 
with the growers of canning peaches. Packing opera- 
tions are under way in various sections of California, 
and the canners are going into the new season with 
high hopes, which appear abundantly justified by the 
present situation in the market. While there is noth- 
ing in the nature of an actual shortage of California 
canned fruits in the local market, sentiment among 
buyers regarding all futures has undergone a radical 
change during the past month or so, and it is now a 
sellers’ market in many respects. While California. 
prices are expected to be about in line with the ideas 
which buyers have formed from the lists of the smaller 
canners, buyers are holding off practically all future 
fruits until the lists of the Corporation, Libby. and the 
other big canners are out, after which it is expected 
that there will be liberal buying and confirmation of 
tentative orders which have already been booked. 
Southern Tomatoes—There has been better buy- 
ing of both spots and futures, but canners have been 
slow to take advantage of the situation, and conse- 
quently there have been no further price advances re- 
ported. Spots have come in for some accumulation on 
the part of both wholesale grocers and chain store dis- 
tributors. While current “going prices” are 60 cents 
for 1s, 7714 to 80 cents for 2s, $1.15 to $1.20 for 3s, and 
$3.50 to $3.75 for 10s, all canners are not willing to ac- 
cept business at the lower prices. Many packers are 
confident that a turn for the better is imminent, and 
having held their stocks throughout the past season are 
willing to carry them a month or so longer to see what 
develops. Buyers are convinced in the genuineness of 
crop reports regarding unfavorable developments in 
tomato canning sections, and are buying futures more 
freely at 50c for 1s, 75 to 7714c for 2s, $1.15 for 3s, and 
$3.50 for 10s, all f. o. b. canneries. 
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Indiana Tomatoes—Aside from the development 
of a better demand, the market for Indiana tomatoes 
has been without important change during the past 
week. Spot 2s are 85c a dozen at the canneries, with 
3s about $1.25, stocks of both sizes being rather short. 
Future standards are quoted at 85c for 2s, $1.15 to 
$1.20 for 214s, $1.25 for 3s, and $4 for 10s. 

Corn—There has been a dull market for standard 
corn this week, both spots and futures beiny neglected. 
Southern packers are holding the market at 90 to 95c 
a dozen, but reports of business at 85c have filtered 
through, and although these lack confirmation, they 
have fixed the market in buyers’ minds at 85c. Fu- 
tures are quoted at 85 to 90c, generally at 87!4c on the 
inside, but are not selling. Reports from mid-western 
canning centers make the spot market 90c, with futures 
90 to 95c. Fancy country gentleman and Crosby is 
$1.25 on future contracts. 

Peas—While volume is nothing sensational, South- 
ern packers are getting a good carlot business on new 
pack standard 4-sieve at 9U to 95c a dozen, f. o. b. can- 
nery, with 3-sieve 5c higher. Extra standard 4-sieve 
are $1.05. Southern pack has shown good quality as a 
general rule this season, and early season sales ac- 
counted for a good part of the pack. Western canners 
are now running on sweets, the pack of Alaskas being 
out of the way. While there are fairly plentiful sup- 
plies of standard and extra standards held by the can- 
ners, it is reported that a real shortage of fancy sieves 
is in the making,and buyers in many instances are pick- 
ing up odd blocks wherever offered to round out their 
holdings. 


Stringless Beans—Small lots of new pack South- 
ern stringless beans have come on to the market, and 
have moved out readily. Buyers are paying a 15c pre- 
mium for prompt shipment goods, which sold during 
the week at $1.15, f. 0. b. cannery. With supplies more 
freely, the market is now off to $1.00 to $1.05 per doz., 
f. 0. b., with some of the smaller canners accepting fu- 
ture business, for delivery after operations are over, at 
90c to 95c, f.0.b. There is a good demand for stand- 
ard 10s, which range $5.00 to $5.25 per dozen at canne- 
ries. 

Sardines—Better weather conditions have stimu- 
lated demand for Maine sardines this week, and the 
market is in good position. A good demand for both 
key and keyless quarters is reported. California sar- 
dines are moving in but moderate volume, and the mar- 
ket is rather spotty. 
spot, but the market is still easy. Pinks are firming up 


Salmon—Reds are moving out in better volume on 
somewhat, ranging $1.95 to $2.00 per dozen, ex-ware- 
house. A tight market rules on Chinooks, following 
announcements of short deliveries by packers and an 
increase over the opening price basis on the small 
stocks still held by some of the packers. — 

Tuna—This is another item which has been bene- 
fited by the warmer weather, and wholesalers report 
that they are getting a better demand from the retail 
trade. Yellow and striped grades are in good demand, 
with whitemeat slow, due both to the prevailing scar- 
city of stocks and the high price being asked. 

Pineapple—A strong market for Hawaiian pine- 
apple rules on spot. Stocks here are still rather short, 
although most distributors have replenished their hold- 
ings since the first of the month. Deliveries of summer 
pack are expected to come forward in a large wav 
shortly. Although most Hawaiian canners have with- 
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drawn temporarily, this situation is not causing buyers 
much concern. Distributors in most instances are 
fairly well covered on their requirements by future 
business placed and accepted by canners, and are of the 
opinion that the current withdrawal indicates a desire 
on the part of the canners to go over their books and 
see just how they stand with respect to orders, rather 
than any actual clearance of the total pack. Demand 
from the retail trade continues heavy, notwithstanding 
the fact that the local market has been plentifully sup- 
plied with fresh pineapple during the past few weks. 
No. 10 Fruits—Buyers are in the market for No. 
10 fruits, both spot and future, in fair volume. New 
pack r. s. p. cherries are coming in for more buying at- 
tention, canners quoting $10 to $10.50 per dozen at fac- 
tories. Inasmuch as the history of the market on 
r. s. p. 10s for several years past has shown advances 
ranging $1 to $3 or more over cpening prices practi- 
cally at the close of the canning season, buyers are of 
the belief that 10s at currently quoted prices are a good 
buy, and consequently are placing business rather lib- 
erally. Some canners have already sold as much as 
they care to, and are withdrawn. Northwestern fruits 
in 10s, particularly berries and cherries, have come in 
for good buying. Neo. 10 apples are wanted at present, 
with peaches and apricots, especially in table grades, 
being called for by the summer hotel and resort trade. 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


Better Crop Weather Conditions—Crop Damages Now 
Apparent—Mergers in Canneries Do Not Seem to 
Be as Successful as Well-Managed Individual 
Canners—Canners Restless—Corn Quiet. 
Scarcity of Fancy Peas Now Evi- 
dent—Holdings of Tomatoes Will 
Be Gone Before New Toma- 
toes Are Canned 


Chicago, July 19, 1928. 


ROP CONDITIONS—lIn the vicinity of Chicago 

C; the weather alterates cool to cold and bright and 

warm as to the temperature from Lake Michigan 
winds and the recurrent rains favor us. 

The growing weather in interior Indiana, 
Illinois, Michigan, Wisconsin, Iowa and Minnesota has 
improved, and conditions for the canning vegetable 
crops are quite satisfactory. The downpour of inces- 
sant rains has ceased, and gathering of peas and plant- 
ing and cultivating of corn and tomatoes is progressing 
rapidly. 

I have a dependable report from Ohio, however, 
which states that in the lower part of the Sciota Valley 
and the Miami River Valleys the storms and flood have 
destroyed about 2,000 acres of sweet corn for canning. 
The report states that it is now too late to replant, and 
that upland corn, on account of the rains, has not re- 
ceived sufficient cultivation, the grass and weeds being 
as high as the corn; that the sweet corn acreage in 
Southern Ohio has been greatly damaged and reduced 
— that the crop in that section is in a deplorable con- 

ition. 

I also have received confirmatory reports from 
Ohio and many complaints from that state and Wis- 
consin about the devastation by rain and wet weather 
pertaining to the 1928 pea crop. The situation as to 
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the canning output of peas and corn in the Central 
West has been changed very much by the heavy rains 
and hopes for a bumper crop and heavy output are no 
longer generally entertained. 

There is a condition of dissatisfaction existing 
among canners as to the unprofitable character of their 
business. Efforts have been made in the past few 
years to remedy the situation by mergers of a number 
of canning establishments under one management and 
the reduction of overhead expenses, coupled with an in- 
creased output and a concentration of sales effort. 


This concentration under merger conditions does 
not seem to have worked out altogether right, and in 
the cases of Sears & Nichols Co., Fame Canning Co. 
and The New York Canners, Inc., has resulted in enor- 
mous losses running up into the millions; none of these 
canners have been liberal or continuous advertisers. 

The reasons for such losses have not been analyzed 
for public information, though the losses referred to 
are a matter of general information. 


Large canning enterprises conducted and pro- 
moted under individual management have, however, on 
the contrary been eminently successful and profitable. 
In this connection we can mention W. R. Roach & Co., 
The California Packing Corporation and Libby, Mc- 
Neill & Libby and some others. 


These concerns are liberal, continuous and exten- 
sive advertisers and market a large variety or line of 
canned products, fruit, vegetables, and in some in- 
stances fish and meats. They specialize on their own 
brands and secure the advantage of repeat business. 

Many of the canners of the Central West have es- 
tablished trade either on their own labels or in furnish- 
ing goods for private labels or both. Some of them have 
become rich and are strong financially, and, having a 
reliable outlet for their production, are not interested 
in plans by which the large majority of canners, of 
smaller output and preduction, may establish their 
business on a profitable basis, but there is a restless 
movement among the struggling majority of smaller 
canners to favor the adoption of some plan of co-opera- 
tion to control output or promote sales so that their 
canneries may be placed upon a reliable basis of de- 
pendable profit. 


The question has been taken up seriously and ear- 
nestly by some of the ablest and most practical men in 
the canning industry, and they are trying to think out 
a practical and lawful plan by which the industry can 
be stabilized. 

No serious attempt to do this,has ever been 
launched, or at least persevered in, but I understand 
that such plans are now being thoroughly studied by 
men who are not only able, but seriously determined, if 
possible, to produce results. 

If any canner has in his mind a plan by which con- 
ditions can be improved and practical results insured, 
and will mail me an outline of it addressed to “Wrang- 
ler,” 160 N. La Salle Street, Room 430; Chicago, I will 
see that it receives serious consideration by a group of 
canners now studying the problem, and that due confi- 
dence, consideration and co-operation will be given the 
author and his plans. 

The plan evolved eventually, if any, will be for the 
benefit and use of the entire canning industry, and not 
for the use of any coterie or clique, and will be offered 
to canners for general approval and adoption. 

I have just read the report of the Canned Foods 
Week Committee in relation to the 1928 campaign. It 
is ably presented and most interesting and informing, 
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and shows that important benefits have been obtained. 

The work should be continued and put on in the 
fall (Novembér), as seems to be the general preference 
of most retailers. 

I congratulate the Canned Foods Week workers on 
their splendid results. j 

It is gratifying to know that most of the adver- 
tising placed, both direct and auxiliary, was placed 
with the newspapers and trade papers, for the over- 
grown magazines of diluted influence and enormous ad- 
vertising rates are no longer potent as advertising me- 
diums for a number of practical reasons. 

Canned Corn—In Illinois, Indiana, Iowa, Wiscon- 
sin and Minnesota it is reported that planting and 
growing conditions for canned corn are quite satisfac- 
tory, but in Ohio, as described elsewhere in this report, 
great damage has been done by continuous rains, floods 
and unfavorable weather. The spot market for canned 
corn from first hands does not seem to improve, and I 
hear of sales made as low as 90c, f. 0. b. cannery, for 
Standard 2s the past week. 

Canned Peas—New peas have begun to arrive in 
Chicago. It is learned that for some reason 4s Alaskas 
are quite short, and that the chief supply of Standard 
Alaskas will have to come from size 3s, which, owing to 
an excess of starchy or mature peas, will not grade 
standard or extra standard 3s size. 

It is also reported that fancy 2s size Alaskas of 
strict grade are quite scarce. 

Wisconsin canners are now working on late or 
sweet peas, but the pack has not progressed far enough 
in that variety to give a basis for a definite report. 
Prices are being held rather firmly for both 1927 pack 
and 1928 pack of peas, but as is usually the case, early 
in the pack, there are some sellers who are anxious to 
realize cash on part of their pack. Prices that are being 
made are generally confidential for prompt shipment. 

Canned Tomatoes—There is not much interest in 
spot canned tomatoes, as the market is ~lutted with 
Southern grown raw tomatoes and all consumers are 
using them sliced for salads. 

It is reported from Ihdiana and from Missouri 
that the planting and growth of tomatoes has been 
greatly delayed by weather conditions, and that the 
pack of 1928 canned tomatoes is not likely to begin in 
either Indiana or Missouri before about August 20th 
next, if then. This delay will make way for the absorp- 
tion and distribution of most of the 1927 holdover. 


| THE OZARK MARKET 


By OZARKO | 
Special Correspondent ‘‘The Canning Trade.”’ 


Busy Cultivating in the Hot, Dry Weather—Tomato 
Crop Varies from Fairly Good to Uncertain Pros- 
pects—Some May Start Canning Tomatoes August 

15th—Finishing Up on Beans—Yield About 50 
Per Cent on Acreage Out—Very Few Will 
Have Any Surplus—Tomatoes May All Be 
Cleaned Up By End of July—Blackber- 
ries Affected By Heat and Lack of 
Rain—The Freight Rates 

Springfield, Mo., July 19, 1928. 
EATHER—Continued hot, dry weather has pre- 
vailed during the past week. Growers have 
been very busy cultivating their crops of all 
kinds. On flat lands the soil has baked badly, and some 
crops will likely prove a total loss. The corn crop on 
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the uplands is making rapid growth, and with few ex- 
ceptions is now in fine condition—excellent color. 

Tomato Crop—The condition of the fields of toma- 
toes varies from fairly good to very uncertain pros- 
pects. On the rolling uplands, where it was possible 
for the growers to cultivate the tomato crop, the vines 
look fairly promising, but are much later than usual. 
There are many fields, however, principally on flat 
lands, and where the plants were set in the fields very 
late, which are in condition at this time, which we 
must describe as anything but promising. We would 
estimate that fully half of the acreage is in the condi- 
tion as last mentioned. Some tomato fields in low bot- 
tom lands have proven a total loss. Even the earliest 
fields of tomatoes will be later than usual in producing 
ripe fruit. Many: of the fields will not be producing 
any ripe tomatoes at all before the first of September ; 
the outlook from tomato growers’ and canners’ stand- 
point is certainly not very promising. 

Canning Season—Some canners tell us that they 
will likely begin packing some tomatoes in a very lim- 
ited way about August 15th to 20th, the fruit being 
drawn from the earliest setting of plants in the fields. 
Every canner states that there will be a very light 


packing of tomatoes during the last half of August, 
and some canners predict light packing during the first 
ten days of September. We have had many canners 
tell us that they would not have any new pack toma- 
toes ready for shipment until September, and some 
have stated by the middle of September. 

Bean Pack—The season for packing green beans 
is fast drawing to a close in the Ozarks. A goodly 
number of canners will be through packing at the end 
of this week. There may be a few canners, however, 
who might continue packing in a limited way until the 
last week in July. Taking the Ozark packing district 
as a whole, and judging from reports from most can- 
ners, we doubt if the pack will prove to be more than 
50 per cent from the acreage that was actually set in 
the fields. We find mighty few bean canners who will 
have any surplus of beans to sell, after they fill their 
future sales. It may be that just a few canners have 
sold rather heavily of future green beans, and may 
not find it possible to fill their orders in full from their 
spring pack. 

Bean Prices—The prices on new pack, cut string- 
less green beans, on such lots that may be obtainable, 
will range: No. 2 standards, 90c to 95c; No. 2 extra 
standards, 95c to $1.00; No. 10 standards, $4.50 to 
$4.75; No. 10 extra standards, $4.75 to $5.00. If any 
whole beans are obtainable in the district, the prices 
would likely be: No. 2 extra standards, $1.10; No. 10 
extra standards, $5.25 to $5.50, factory points. Any 
jobbers who expect to draw their supply of canned 
green beans from the Ozarks had better get busy, oth- 
erwise they will not find any offerings obtainable. One 
things is sure, and that is, buyers will have to pay can- 
ners full asking prices, whatever these prices prove to 
be at the time sale is made. 


50 Years of Service to Canners . 


Thos. J. Meehan & Co., Inc. 


( Thos. L. North ) 
11 W. Redwood Street, Baltimore Md. 
BROKERS and COMMISSION MERCHANTS 


q Canners’ Accounts Solicited for Tip-Tap Buyers. 
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Spot Tomatoes—There are some sales being made 
almost daily, but usually in single carlots. Canners 
are holding mighty few cars unsold at this writing, 
with prospects of almost a “clean-up” by the end of 
July. With the present unfavorable prospects for this 
year’s pack of tomatoes, canners who are holding any 
spots are less anxious to sell them than has been the 
case in the past. 


Spot Prices—A full assortment of sizes of spot 
tomatoes is not now obtainable in either Missouri or 
Arkansas. If any No. 1 standard 10-0z. are obtainable, 
the price would not be less than 55c. Market is very 
firm on 2s standards, 75c to 7714¢, and mighty few cars 
obtainable. No. 214 standards sold out clean. Just a 
few cars left of 3s standards and canners’ asking 
prices range $1.10 to $1.15 f. o. b. factory points. There 
is still a few cars of 6/10 standards, which could likely 
be bought for straight car shipment, this one size only, 
as low as $3.50 factory points. 


Future Tomatoes—Most canners have withdrawn 
all offerings of future tomatoes from the market. This 
is due not only to the unsatisfactory crop prospects on 
this year’s pack of tomatoes, but also to the fact that 
canners realize that,they must get a profit out of their 
coming season’s pack of tomatoes, and they are going 
to take every advantage to advance prices to a basis 
where canned tomatoes actually belong. We can only 
quote nominal prices on future tomatoes about as fol- 
lows: No. 1 standard 10 oz., 47%c to 50c; No. 303 
cans, 1 lb., 70c to 7214c; No. 2 standards, 75c to 7714¢c; 
No. 24 standards, $1.05 to $1.0714; No. 3 standards, 
$1.20; 6/10 standards, $3.50 to $3.75, f. o. b. Arkansas 
or Missouri, wherever it is possible to find canners who 
are willing to take any additional business on future 
tomatoes. 


Blackberries — Latest reports received indicate 
that the blackberry crop is being seriously affected by 
the continued hot weather and for the want of rain. 
The fruit in the patches standing out in the open is 
seriously affected, and the blackberry crop will prove 
very disappointing. The few canners who will have 
any canned blackberries to offer will not consider any 
sales of No. 2 water packed standards,. well filled cans, 
except at a range of prices $1.15 to $1.25 factory 
points. We do not know of any Missouri canners who 
are packing any blackberries in No. 10 cans, but this 
size might be obtainable from a few canners in North- 
west Arkansas, probably at $5.25 per dozen factory 
points. 

Freight Rates—The change in freight rates, which 
was postponed until the 14th, are now in effect. It is 
clearly understood, however, that the proposed changes 
in the freight rates on tin cans inbound to the Western 
packing district has been postponed until early next 
year. We are told that it is a very difficult matter to 
determine the actual freight rates provided for in the 
new tariffs, due to the fact that the tariffs themselves 
are extremely complicated. We hear many expressions 
to the effect that the advance in the freight rates is 


‘absolutely unjustified, and as we understand it, the re- 


sponsibility rests with the Interstate Commerce Com- 
mission and not with the railroads. 

Canners’ Associations—We have no reliable infor- 
mation of any definite action having been taken at the 
last meetings held by the boards of directors of the 
several canners’ associations throughout the Ozark 
packing district. These boards of directors are watch- 
ing the crop prospects and the market situation care- 
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fully, and extending advice when same is needed in 
different parts of the district. 

General Business—Jobbers and retailers through- 
out the Ozarks are reporting only a fair volume ot 
business thus far for the month of July. Business 
generally is being operated more nearly on a cash basis 
than ever before. We are at the beginning of the pe- 
riod in the year when the Ozarks will be alive with 
tourists, which usually continues up to October Ist. 
These tourists come from a good many States, and 
they naturally spend more or less money in the differ- 
ent localities which they visit. 


THE GULF STATES MARKET 


By BAYOU 
Special Correspondent of ‘‘The Canning Trade”’ 


Bean Pack a Worry to Canners—Better Weather 
Raises Hopes for Better Crop Yields—Rain Helps 
Wells as Well as Crops—Sweet Potato Yield 
Very Low—Holders of Shrimp in Fine 
Position—Packing Figs 

Mobile, Ala., July 19, 1928. 


TRINGLESS BEANS—Stringless beans is a dead 
S subject to dwell on now in this section of the coun- 

try, because there are no more being packed and 
there is no stock available. The packers here worried 
so much with crop conditions of this pack and have 
gone through with so much nerve-wrecking experi- 
ences trying to fill orders that they welcome this rest 
from the strain of activities. The Biblical phrase of 
“Many are called, but few are chosen,” seems to de- 
scribe the winding up of the bean pack this year in 
this territory. 

Okra—The okra crop looks favorable enough at 
this time, and whether the yield will be normal, can 
not now be definitely decided, but one sure thing is, 
that the quality of the pack will be exceptionally good. 
The okra pack has just started. 

The Dorgan-McPhillips Packing Corporation, of 
Mobile, Ala., the leading vegetable canners in this sec- 
tion, have gone to an extra expense this year installing 
additional machinery for the canning of beans and 
okra at their large vegetable canning plant in Buca- 
tunna, Miss. Their investment this spring in new 
equipment, which can be used only for canning beans 
and okra and for no other pack, will cost approximately 
$25,000, and they have as modern a canning plant at 
Bucatunna, Miss., for these two packs as can be found 
anywhere in the country. Dorgan-McPhillips Packing 
Corporation have a large okra acreage planted and 
they will start packing okra this week. They .also 
have considerable acreage in tomatos, which they will 
use for their okra and tomato sauce pack. 

The weather is hot here, with rain or showers 
three or four times a week, which: is ideal for crops, 
and this may have the desired effect of bringing up the 
okra crop and yield to normal or thereabouts. How- 
ever, the bad feature of this ideal weather is the too- 
healthy crop of grass and weeds that it brings with 
it and the growers are finding it difficult to keep them 
from crowding and killing the crops; but all that’s in 
the game—Nature is very fair in that respect and she 
don’t discriminate. If Nature blesses the farmers with 


a good crop, she lets the farmers do the blessing with 
the crop of weeds and grass that she sends along. The 
two seem inseparable conditions. ; 
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The market is active and the following are the 
prices of okra: Cut okra, No. 2 can, $1.10 per dozen; 
No. 214 cans, $1.35 per dozen; No. 10 cans, $4.50 per 
dozen. Baby Pod okra: No. 2 cans, $1.35 per dozen; 
‘No. 214 cans, $1.60 per dozen, and No. 10 cans, $5.50 
per dozen. Okra and tomato sauce is the same price as 
Baby Pod okra. All prices are f. o. b. cannery. 

Sweet Potatoes—Sweet potatoes, while moving 
mighty slow right now, the packers in this section 
seem to be taking an optimistic view of the situation 
and are refusing to consider $1.00 per dozen for No. 
214 cans, but they want $1.10 and $1.15, which indi- 
cates that there is a feeling of a good demand and 
better prices later on. This is strengthened by the re- 
port coming in from the growers in this territory that 
are shipping to the raw market and they report that 
the yield of sweet potatoes this year is very poor—40 
to 60 bushels to the acre, which normally is over twice 
that much, hence there is a probability of a very short 
crop yield of sweet potatoes in this section, and the 
movement of the stock in the warehouses will be quick 
when the demand opens up. Should the stock in the 
warehouses be cleaned up, there will not be any more 
available here, because there is very little probability 
of any being canned in this section this season. Under 
the circumstances, $1.10 per dozen for No. 21% can, 
f. o. b. factory, may be regarded as the prevailing price 
of sweet potatoes in this territory, and the market is 
destined to be firm at this price. 


Oysters—Spot oysters are the only quotations now 
and from indications of the small stock on hand avail- 
able, the warehouses will be cleaned out before the end 
of September, and possibly by the 15th. 


No future oysters and the market is firm at the 
following prices for spot oysters: 4-oz. cans, $1.35 per 
dozen ; 5-oz. cans, $1.45 per dozen; 8-oz. cans, $2.70 per 
dozen, and 10-o0z. cans, $2.90 per dozen, f. o. b. factory. 

Shrimp—tThe fellow that has a big stock of canned 
shrimp on hand right now is the Mussilini of the crus- 
tacean pack, for he can tell the other fellows where to 
get off, and he can dish out terms, prices and condi- 
tions to suit his own convenience. 

What the future has in store for the shrimp pack 
is beyond us, but the market is as near cleaned up on 
this pack as it ever has been in many a year, and may 
be that it will never be this low on canned shrimp 
again, for the supply of raw material here has gone 
from bad to worse this spring until the closed season 
for canning shrimp was put into effect the first of June 
and killed all hopes of packing any shrimp for two 
months. Louisiana is about the only State in the en- 
tire South getting any shrimp, and the raw markets of 
the country are taking them at a high price. Shrimp 
continue so scarce in Mobile Bay that it does not pay 
the fishermen for the market here to fish for them and 


the local retail markets are drawing their supply from 
Louisiana. 


Packing Figs in Mississippi—There was a big crop 
of figs in Mississippi this year and the Johnson Can- 
ning Company, of Biloxi, Miss., has been canning figs. 
Very few of the commercial canneries in this section 
have packed figs on account of the uneertainty of the 
crop and the very perishable and delicate nature of the 
figs. They have to be handled quickly and carefuly, as 
they mildew in a surprisingly short time. 

Mobilian Back in Mobile—Wollie C. Wolcott, who 
three years ago resigned as production manager of the 
Dixie Packing Gompany, of this city, to go in the Elec- 
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tric Maid Bake Shop in Augusta, Ga., recently sold out 
his interest in the bakery and is now back in Mobile 
awaiting an opportunity to get back into the canning 
game. | ‘ 

Mobile Canner in the West—A. P. Dorgan, Jr., 
vice-president of the Dorgan-McPhillips Packing Cor- 
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poration of this city, is in the West, calling on agents 
of the firm and the trade in general in the interest of 
his firm. The Dorgan-McPhillips Packing Corporation 
are the largest canners of vegetables in this section 
and packers of the popular “Miss Lou” line of quality 
food products. 


What Canned Foods Distributors are Doing 


Federal Trade Commission Now Going to Consumers for Opinions on Resale Price Main- 
tenance Problems—Limiting of Questionnaires to Public at 50,000 Gives Rise as to 
Completeness of Data to be Gathered—All Factors Lining Up Forces For Trade 
Practice Submittal This Fall—Many Interesting Questions Scheduled for 
Consideration—Relations Between Canners and Distributors More 
Cordial Than for Many Years Past—Other 
News Notes of the Industry. 


EEKING OPINIONS —The Federal Trade Commission 
probe into the question of resale price maintenance has 
now reached the stage where the views of the consuming 

public are being solicited, and is therefore receiving a greater 
amount of interest and attention from the trade. Hitherto, the 
views of manufacturers, jobbers, and retailers have been fre- 
quently broadcast, but aside from the opinions of a few self- 
appointed “spokesmen” for the consumers of the country, noth- 
ing has been heard as to the viewpoint of the ultimate judge of 
the entire proposition. an 

A questionnaire has been prepared by the Commission and 

is now being distributed with a view of securing the opinions 
of consumers as to the desirability of legislation which would 
permit manufacturers of branded goods to fix the prices at which 
their products shall be sold by distributors. According to an- 
nouncement, from 25,000 to 50,000 copies of the questionnaire 
will be sent out. There is some question in trade circles as to 
whether or not this number is sufficient to give an adequate idea 
of the consumers’ viewpoint, unless the utmost care is exercised 
in the eompilation of the list to whom the questionnaires are 
to be sent. 

Inasmuch as the Federal Trade Commission functions in the 

public interest, the Commission is naturally in duty bound to put 
forth its best efforts to obtain the best possible consensus of the 
point of view of the public in relation to the entire question 
of resale price maintenance. ; 

_ The task of compiling an accurate report on the viewpoint 
of the public toward the whole question is admittedly a difficult 
one, and quite likely will prove a thankless one. It is quite 
probable that the picture presented by a compilation of replies 
received on 25,000 to 50,000 questionnaires will be far from 
reliable as evidence of public opinion, and those interested in 
the resale price maintenance question therefore are viewing 
with some concern the Commission’s investigation in its present 
stage. As one commentator points out: “The views of the 
typical consumer have never been crystallized out of a medium 
which presented all the economic factors necessary for their 
clarity. Half-truths have been far more prevalent than the whole 
truth in the arguments for and against price maintenance. And, 
left to himself, the consumer naturally would say that he wanted 
to buy as cheaply as possible—consequences be hanged.” 

Manufacturers and distributors interested in the price main- 

tenance problem are looking forward to publication of the data 
compiled by the Commission in its inquiry with the greatest 
interest. It is believed that the information gathered will be 
valuable in many ways and in connection with many phases of 
the economics of distribution entirely aside from that of pre- 
determined price. 


Sentiment among wholesale grocers, which was veering 
away from the support of the resale price maintenance idea a 
few years ago, is apparently swinging back to favor the idea. 
The rapid inroads which the chain stores of the country have 
made into the businessc: of wholesale grocers in all parts of 
the country is no doubt accountable for this change in opinion. 
Wholesale grocers were perfectly willing to play with cut prices 
themselves until they recognized in the chains their master at the 
game, and are now all for the controlled price. . 

While all of the talk regarding the pros and cons of mainte- 
nance of predetermined prices has been going the rounds, there 
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cery trade who have established and rigidly enforced price 
maintenance on their products. These manufacturers have re- 
ceived complete co-operation from most classes of distributors, 
and have not hesitated to withdraw their line from distributors 


who have failed to strictly live up to the companies’ ideas regard- 
ing the marketing of their products. : 


_ The Trade Practice Conference—Comprehensive plans are 
being made by all factors in food distribution for the trade prac- 
tice submittal to be held in New York City this fall under the 
auspices of the Federal Trade Commission. While the idea for 
the conference originated with the National Wholesale Grocers’ 
Association, the scope of the conference will be such that it will 
take in all branches of the food trade, and representatives of 
manufacturers, wholesalers, retailers and brokers are expected 
to attend to propound questions relative to practices peculiar to 
their industry to the Commission for an opinion. 


The idea of trade practice submittals, while new, is in reality 
a crystalization of the efforts of business men in many fields 
ever since the inception of the Federal Trade Commission to 
make that body an advisory, rather than a policing, department 
of the Government. Under the trade practice submittal plan, 
members of the industry will have an opportunity of outlining 
to the Commission certain phases of their business which they 
consider on the border or over the line of fair business practices, 
with prospects of receiving from the Commission a ruling as to 
the legality or illegality of such practices. In this manner, 
it is hoped, many of the practices which have been sharply 
questioned can be legally defined. Where it has been shown that 
some of the practices in question come under the heading of 
unfair trade practices, the industry will be in position to take 
prompt steps to eradicate them and cleanse their industry from 
within, rather than waiting for the Federal Trade Commission 
to step in with a cease and desist order, with all of the expense, 
unfavorable publicity, etc., that the latter step entails. 


The pending hearing on grocery trade problems, it is ex- 
pected, will develop largely into an attack by wholesale and 
retail grocers against the alleged practices of some food manu- 
facturers in extending to the chains prices and privileges which 
they deny other classes of buyers, regardless of the quantities 
which these other classes are prepared to purchase. These 
charges, it is expected, will be substantiated by instances of 
alleged agreements between manufacturers and chains specific- 
ally denying to other classes of buyers the concessions given 
the chains. In addition, some of the practices of the chains 
themselves will come up for discussion, particularly the allega- 
tions that the chains sell one item in one territory at a price 
materially under cost to wipe out local competition, while at 
the same time they are marketing the same article in other 
zones in which they operate at a price in line with the general 
market. Another charge that is expected to be made is that the 
chains consistently sell many nationally advertised items of food 
at prices at cost or under, as volume boosters and leaders to 
draw people into their stores, depending upon the sale of profit- 
bearing merchandise to make up for the losses sustained on the 
“Joss leaders.” The chains, it is expected, will be strongly rep- 
resented at the conference, as will the wholesale and retail gro- 
cery branches. 


| 
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Jobbers and Canned Foods—Relations between canners and 
wholesale grocers have been growing more and more under- 
standing during the past several years, and the present position 


of the canned foods market illustrates the extent to which this .. 
accord has progressed. While buyers and sellers will continue ' 


to view some of the motives of each other with distrust, as has 
been true since earliest days and will doubtless continue so, 
there has been more mutual confidence between the two engen- 
dered in the last five years than in the whole of the history 
of their relations previous to that period. 

Wholesale grocers and chain store buyers now know that 
when a canner-friend advises them to “get aboard” on their sea- 
son’s requirements that there is something behind that admoni- 
tion, and time which in previous years was wasted investigating 
the pros and cons is now more suitably expended in figuring 
requirements and placing orders. . 

Similarly, when a wholesale grocer or chain store buyer 
calls in his canner-friends and warns them that the market is 
oversupplied with carry-over canned foods, and that it is best 
to “go slow” for a season, the canner is prone to heed that 
warning, and act accordingly. ‘ 

The accord engendered by the canned foods week activities, 
notwithstanding all of the hurrah attached to the movement, is 
more or less superficial, inasmuch as it is a selfish one to each 
factor, in the final analysis. The understanding fostered by close 
working together on the problems of vital importance to the 
industry as a whole, however, is something more binding and 
more lasting. To the capable work of the conference commit- 
tees representing the two groups within the industry must go 
much of the credit for the present constructive relations between 
canner and distributor. Intelligent adjustment of contractual 
difficulties between canner and distributor has gone a long way 
toward ironing out much of the distrust which formerly pervaded 
the industry, and indications point to further constructive de- 
velopments along these lines. 


With a few outstanding exceptions, the canners of the coun- 
try have not come in for the ire of wholesale grocers to the 
extent that the larger specialty manufacturers have through 
their dealings with the chain stores. The canners, not dependent 
upon the moving of huge volume to keep their businesses going, 
have in most instances been content to keep away from some 
of the newer merchandising ideas introduced into the trade by 
the chains and some of the co-operative buying groups of jobbers, 
and have continued to place their output with various distribu- 
tors on time-honored terms. 


Celebrate Diamond Jubilee—One of the oldest wholesale 
grocery houses in the country—and one of the most progressive 
—is celebrating its 75th anniversary this week. The company 
in question is Granger and Company, leading wholesale grocers 
of Buffalo, and sponsors of the Arrowhead Stores idea which 
has linked more than 2,500 retail grocers in that part of the 
State to the Granger concern. In 1926, Granger and Company 
absorbed the business of Peterson-Weter Company, an offshoot 
from the business of W. G. Granger and Company, originally 
part of the Granger organization, and at the same time took 
in the business of Cumpson, Doelman Company. 


The Arrowhead Stores plan developed by Granger and Com- 
pany has served as a model for many similar projects on the 
part of wholesale grocers in other parts of the country. . This 
plan offers independent retail grocers an opportunity to meet 
the chains upon an equal footing, inasmuch as it extends to 
them the advantages of joint buying, uniform store arrange- 
ments and lay-outs, and co-operative advertising The stores of 
the Arrowhead chain are among the most enterprising and suc- 
cessful in northern New York. 


The buiness was originally founded in North Royalton, 
Ohio, in 1858, and received considerable impetus when expanded 
to Titusville, Pa., during the halcyon days of the Pennsylvania 
oil boom, later being removed to Buffalo. Henry L. Klein at 
present is in charge of the buying for the company, James H. 
Dyett being president. 

Wholesale Grocery Prices Drop—According to the Bureau 
of Business Research of New York University, the index of 
wholesale grocery prices compiled monthly by the bureau shows 
a drop of 0.4 per cent for June, as contrasted with the previous 
month. A typical bill of wholesale groceries shows an index 
number of 112.6 in June against 113.0 in May. The June index 
is 2.7 per cent above the figure for the corresponding month 
last year. The average for 1921 equals 100. The index is based 
on a list of 22 representative grocery items, the daily quotations 
of which are averaged, a weight being given to each according 
to its importance in the sales of an average wholesale grocer. 
The chief items which averaged higher last month were cheese, 
oats, rice, prunes, and sugar. Lower averages were shown on 


flour. pink salmon, red salmon, corn meal and cottonseed oil 
and ‘lard. 
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HABITS OF HERRING AFFECT SARDINE 
INDUSTRY 


Fish Rendezvous in Waters Further West and Cause 
Canners to Relocate Plants 


S a sardine port Eastport, Me., the furthest east 

American city on the North Atlantic coast, is to 

have a formidable rival in Portland. For a curi- 
ous situation has developed. 


The herring is the most numerous fish in the 
North Atlantic, according to the Bureau of Fisheries. 
For many years Passamaquoddy Bay and the adjacent 
Canadian waters have apparently been their main 
habitat. But the ways of the fishes in the sea are fre- 
quently unfathomable, particularly when they are her- 
ring. For several seasons the large schools, on which 
the sardine industry of Eastport was based, have more 
or less shunned that locale. 


Last year at no time was there any great influx 
of sardine herring to Eastern Maine waters On the 
other hand, fish were fairly plentiful in Casco Bay, 
Sheepscot Bay and other western coast sections of the 
State. Eastport canneries operated only intermittent- 
ly, and toward the last of the packing period were 
obliged to send their sardine-carrying boats to Port- 
land waters to obtain sufficient supplies of fish. Their 
pack was the smallest in years. 


The Casco Bay canneries, however, received a 
steady supply, Packers were shrewd enough not to 
glut the market and had an excellent season. To safe- 
guard themselves at both ends of the coast the Passa- 
maquoddy Bay packers have invaded the western 
coast. Two of the largest packers have acquired wharf 
and land rights on the Portland waterfront and are 
erecting large plants. 


With the old-established Casco Bay factories, two 
new ones, locally operated, and the two new ones from 
Eastern Maine, there will be nine large factories put- 
ting up the “little fishes boiled in oil” at Portland this 
summer. The success or failure of the pack will de- 
pend on the herring. 


There will be a big demand for all the fish the 
weirmen and seiners can supply. The average price 
per hogshead in Maine for raw material, or green fish, 
which seems to satisfy fishermen, weirmen and pack- 
ers alike, is $10. 


JAMES H. LOGAN, PRODUCER OF LOGANBERRY, 
IS DEAD 


Oakland, Cal., July 16—James H. Logan, 86, 
famed as an amateur horticulturist and producer of the 
loganberry, died here today. He was noted as a‘ jurist 
as well as a producer of loganberries and mammoth 
blackberries. He was a former Superior judge and 
district attorney in Santa Cruz. 


The loganberry, blackberry and raspberry, hybrid 
named after him, was presented to the University of 
California by Logan for the benefit of the people of the 
nation. Loganberry culture is now a major industry in 
many parts of the country, notably Oregon. 


‘Judge Logan is survived by his widow and a 
daughter, Gladys. 
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This advertisement | Put a sign like this in your window this Month 


appearsin“Progress- 
ive Grocer”, August 


Though you stay at home 
Jake a Vacation 


from Cooking 


Eat More Wholesome 
Glass Packed Foods 


Cooked ~ Ready to Serve 


To Increase Your Sales 
To The Stay-At-Homes 


Here's a way for you to win the good-will of your cus- 
tomers—and extra dollars for yourself. 
' There are many housewives in your community who can- 
i not get away on a vacation—but they can get away from 
cooking on these hot, sultry days — because the Glass Packed 
Foods you already carry offer them a wide variety of tasty, 
wholesome dishes all cooked — all prepared — ready to serve. 
Arrange a window display of your glass packed products 
around an appropriate sign such as the one suggested 
above. Not only the promise of “no cooking” but also the de- 
licious foods themselves, seen through the glass, will tempt 
housewives to buy. And they will find the foods so nourish- 
ing and full-flavored that they will come back for more. 


Get up a display of this sort now — to ease the labors of your 
e customers—and to ease extra dollars into your cash register. 
his . GLASS CONTAINER ASSOCIATION 
; 19 West 44th Street + New York City 
Timely 
e 
Advertising 
Will Benefi 
‘ ill Benefit Packers in Glass 


&, Just to get away from cooking in __tailers to tell their customers, in 
the hot weather—many housewives _ our current retail grocery adver- 
& will tell that is all the vacation tisement (reproduced above). 


they want...Any housewife can | Wholesalers are co-operating. And 

get away from hot weathercooking = packers who pack in glass are 

—by using Glass Packed Products. bound to feel the effects of this 
That is what we are telling re- | sound and timely advertising. 


| GLASS CONTAINER ASSOCIATION 
ea 19 West 44th Street, New York City 


| 
| 
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BLISS 


HIGH SPEED AUTOMATIC 
CAN MAKING MACHINERY 


Thread Rolling 
“Bliss” No. 219 Thread Roller 


We build a large number of ma- 
chines for rolling threads on sheet 
metal articles. The Bliss No. 219 
which handles work from 3%” to 
41%" in diameter and up to 2” in 
height is of exceedingly simple 
design and rugged construction. 
It is the ideal machine for manu- 
facturers of cans with threaded 
caps. On some classes of work a 
production of 125 or more a min- 
ute is obtained. 


Builders of the 300 a minute line 
E. W. BLISS CO. neous’ 


Detroit, Cleveland, Chicago, Cincinnati, 
Sales Offices { Philadelphia, New Haven, Rochester 


Advantages of 2 bu. ham- 
pers over field crates : 


—Hampers nest when empty crates 
won't. 

—Fruits and vegetables carry better 
in hampers. 

—Hampers speed up field work. 


SWING’S 5% HAMPERS 
ARE BEST QUALITY. 
Give usa chance to prove 
our claims. 


Send us an inquiry. 


SWING BROTHERS 


RIDGELY, MD. 


WAREHOUSING 


Field and Metropolitan warehousing, the first 
merging into the latter if desired. 


FINANCING 
Loans arranged thro’ affiliated organization at lowest 
rates consistant with collateral available. 


SERVICE 


General information, available thro’ wide 
spread contacts with producers and consum- 
ers, a service we offer to clients. 


GUARDIAN WAREHOUSING COMPANY 
222 West Adams Street 
Chicago. 


July 23, 1928 


SMILE AWHILE 


There is a saving grace in a sense of humor. 


Relax your mind—and your body. You’ll be better mentally, 
physically—and financially 


Send in YOUR contribution 
All are welcome. 


TOO MUCH RESULT 
“Why don’t you advertise?” 
“It’s no use. It ruins my business.” 
“Ruins your business? How?” 
“T tried it last year and the people bought nearly 
everything I had.”—Oklahoma Whirlwind. 


EGGSACTLY 

“Theodore, have you no ambition in life? Wouldn’t 
you like to do something big—something that would 
create commotion in the world.” 

“Yes, Clara. I’d just love to throw a bushel of 
eggs into an electric fan.”—C. C., N. Y. Mercury. 


A FRATERNIZER 
Lady (having seen maid out with well-known but 
now elderly tenor)—Minna, who was the gentleman 
you were with last night? 
Maid—He was my brother, madam. 
Mistress—Yes, he was my brother ten years ago. 
—Der Wah, Berlin. 


NOW SHE KNOWS 
Wife—If I were to die, what should you do? 
Husband—Oh, the same as you would yourself. 
Wife—You wretch! I’ve always suspected it. 


PLACING THE BLAME 
“Oh, why did I leave home and mother?” she 
sobbed after their first quarrel. 


“Chiefly because your family were too stingy to | 


take us in,” he answered 'vitterly. 


FLEE THE FLAPPERS 
Smith—What do you think of flappers, as a rule? 
Smart—Not the best rule to follow. On the other 

hand, a good rule to go by. 


FIGURE THIS OUT 

“Where did you buy that miracle hat?” 

“T’m sorry, but I don’t think I know what hat you 
are referring to.” . 

“Well, yesterday ycu had a new hat on and I un- 
derstand some one was calling it a miracle hat.” 

“IT remember some one telling me how well it be- 
came me, but I can’t seem to recall anyone calling it a 
miracle hat.” 

“Indirectly some one did. If a hat can become a 
girl, I certainly would call it a miracle hat.” 


AIN’T OPERA GRAND 

The celebrated soprano was in the middle of her 
solo when little Johnny said to his mother, referring 
to the conductor of the orchestra: 

“Why does this man hit at the woman with his 
stick?” 

“He is not hitting at her,” replied the mother. 
“Keep quiet.” 

“Well, then what is she hollerin’ so for?’—Pure 
Oil News. 


= | 
| 


July 23, 1928 


ADHESIVES, PASTES AND GUMS. 
Arabol Mfg. Co., New York City. 
ADJUSTER, for Chain Devices. 
Hamachek Mach. Co., Kewaunee, Wis. 
Apple Paring Machines. See Paring Mach. 


BASKETS, Picking. 
Swing Bros., Ridgely, Md. 
BEAN SNIPPER. 
Chisholm-Ryder Co., Niagara Falls, N. ¥. 


BEET MACHINERY. 


Ayars Mach. Co., Salem, N. J. 
iieneen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Baltimore. 


Baskets, Wire, Scalding, Picking, etc. See Can- 
nery Supplies. 
BELTS, Carrier, Rubber, Wire, etc. 
Porte Mat and Mfg. Co., La Porte, Ind. 
— Gianna. See Clean and Grad. Mach. 
Beans, Dried. See Pea and Bean Seed. 
BOARD, Corrugated Wrapping. 
Gibraltar Corrug. Paper Co., North Bergen, N. J. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
BLANCHERS, Vegetable and Fruit. 
Ayars Mach. Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague Sells Corp., Chicago. 
Blowers, Pressure. See Pumps. 
BOILERS AND ENGINES, Steam. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 
BOOKS, on Canning, Formula, Etc. 


All published by The Canning Trade, Baltimore. 
A Complete Course in Canning. 

How to Buy and Se!l Canned Foods. 

A History of the Canning Industry. 

The Almanac of the Canning Industry. 


Bottle Caps. See Caps. 
Bottle Cases, Wood. See Boxes, Crates. 
Bottle Cases, Wood. See Boxes, Crates. 
Bottle Corking Machines. See Bottlers Mchy. 
BOTTLERS’ MACHINERY. 
A Mach. Co., Salem, N. J. 
Eiw. Ermold Co., New York City. 
Bottle Screw Caps. See Caps. 
BOX (Corrugated) SEALING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Boxes, Corrugated Paper. See Cor. Paper Prod. 
BOXES, Lug, Field, Metal. 
Berlin-Chapman Co., Berlin, Wis. 
BOXING MACHINES. 
Fred H. N. J. 
. K. Robins ‘o., Baltimore. 
cal res Machine Works, Westminster, Md. 
BROKERS. 


Howard E. Jones & Co., Baltimore. 
Thomas J. Meehan & Co., Baltimore. 
Phillips Sales Co., Cambridge, Md. 


Buckets and Pails, Fiber. See Corr. Paper 
Products. 
Buckets and Pails, Metal. See Enameled Buckets. 
Buckets, Wood. See Cannery Supplies. 
BURNERS, Oil, Gas, Gasoline, etc. 
A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Cabbage Machinery. See Kraut Mchy. 
CANNERS, Fruits and Vegetables, etc. 
California Packing Corp., San Francisco. 
CAN COUNTERS. 


Ams. Machine Co., Max., New York City. 
Ayars Mach. Co., Salem, N. J. 


Can Conveyors. See Conveyors and Carriers. 
Can Fillers. See Filling Machines. 
CAN MAKERS’ MACHINERY. 


Ams Machine Co., Max, New York City. 
E. W. Bliss & Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago. 
Slaysman & Co., Baltimore. 


Can Markers. See Stampers and Markers. 
CAN SEALING COMPOUNDS. 
Ams. Machine Co., Max, New York City. 
CAN WASHING MACHINES. 
Hansen Cang. Machy. Co., Cedarburg, Wis. 


THE CANNING TRADE 


WHERE TO BUY 


the Machinery and Supplies you need, and the Leading Houses that supply them. 


Consult the advertisements for details. 


CANS, Tin, All Kinds. 
American Can Co., New York. 
Continental Can Co., New York City. 
Heekin Can Co., Cincinnati, O. 
Metal Package Corp., New York, Baltimore. 
Phelps Can Co., Baltimore. 
Phillips Can Co., Cambridge, Md. 
Wheeling Can Co., Wheeling, W. Va. 
CANNERY SUPPLIES 
Ayars Mach. Co., Salem, N. J. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Can Stampers. See Stampers and Markers. 
CAPPING MACHINES, Soldering. 
Ayars Mach. Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Capping Steels, Soldering. See Cannery Sup. 
CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory work: 
see Pulp Mchy; for bottling: see Bot. Mchy. 
Chain Belt Conveyors. See Conveyors. 
Chain for Elevating, Conveying. See Conveyors. 
Checks, Employers’ Time. See Stencils. 
Chutes, Gravity, Spiral. See Carriers. 
CIDER AND VINEGAR MAKERS SUPPLIES. 
CLEANERS AND CLEANSER (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACBY., Fruit. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, Bottle. See 
Bottlers’ Machinery. 
Cleaning Machines, Can. See Can Washers. 
CLOCKS, Process Time. 


Ayars Mach. Co., Salem, N. J. 


Sprague-Sells Corp., Chicago. 

CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 

E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
Slaysman & Co., Baltimore. 
Coils, Copper. See Copper Coils. 
Condensed Milk Canning Machinery. See Milk 
Condensing Machinery. 

CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. : 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Machy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

COOKERS, Continuous, Agitating. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

Souder Mfg. Co., Bridgeton, N. J. 
Sprague-Sells Corp., Chicage. 

Cookers, Retort. See Kettles, Process. 

COOLERS, Continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

Souder Mfg. Co., Bridgeton, N. J. 
Sprague-Sells Corp., Chicago. 

COPPER COILS, for Tanks. 

Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chieage. 
Copper Jacketed Kettles. See Kettles, Copper. 
CORKING MACHINES. 

Edw. Ermold Co., New York City. 

CORN COOKER-FILLERS. 

Ayars Mach. Co., Salem, N. J. 
Berlin-Chapman Co.. Berlin, Wis. E 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN CUTTERS. 

Berlin-Chapman Co., Berlin, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN SHAKERS. 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berl 
Huntley Mfg. Co., Broston, N. Y. 
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CORN HUSKERS AND SILKERS. 


Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
Morral Bros., Morral, Ohio. 
Sprague-Sells Corp., Chicago. 
United Company, Baltimore. 
ome Mixers and Agitators. See Corn Cooker 
ers. 


CORRUGATED PAPER PRODUCTS 
Bettle Wrappers, etc.). 
Gibraltar Corrug. Paper Co., North B . N. 
Hinde & Dauch Paper Co., 
Counters. See Can Counters. 3 
Countershafts. See Speed Reg. Devices. 


CRANES AND CARRYING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 

CRATES, Iron Process. 
Berlin-Chapman Co., Berlin, Wis. 

Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 

Cutters, Corn. See Corn Cutters. 

Cutters, Kraut. See Kraut Machinery. 

Cutters, String Bean. See String Bean Mchy 


DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Continental Can Co., New York City. 
Dies, Can. See Can Makers’ Mchy. 
Double Seaming Machines. See Closing Mach. 
DRYERS, Drying Machinery. 


Edw. Renneberg & Sons Co., Balti 
Slaysman & Co., Baltimore. er 


Employers’ Time Checks. See Stencils. 
ENAMELED BUCKETS, PAILS, ete. 


F. H. Langsenkamp Co., Indianapolis. 
A. K. Rol Co., Inc., 


bins & 
Sprague-Sells Corp., Chicago. 
Engines, Steam. See Boilers and Engines. 
Enamel-Lined Kettles. See Tanks. 


EVAPORATING MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 

EXHAUST BOXES. 
Anderson-Barngrover Mfg. Co., 
Ayars Machine Co., Salem, 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Factory Stools. See Stools. 

Factory Supplies. See Cannery Supplies. 

FACTORY TRUCKS. | 
Chisholm-Ryder Co., Niagara Falls, N. Y 


A. K. Robins & Co., Inc., Balti ‘ 
Sprague-Sells Corp., Chicago. “on 


FIBRE CONTAINERS for Food (not hermetic- 
ly sealed). 


American Can Co., New York. 
Can New York. 
ibraltar Corrug. Paper Co., North B ae A 
Hinde & Dauch Paper Co., Bandusky, Onic. 
FIBRE PRODUCTS, Boxes, Boxboards, etc. 
Gibraltar Corrug. Paper Co., North B 
Hinde & Dauch Paper Co., Mendusky, Onie 
Fillers and Cookers. See Corn Cooker-Fillers. 
Filling Machines, Bottles. See Bottlers’ Mchy. 
FILLING MACHINES, Can. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
#yars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Souder Mfg. Co., Bridgeton, N. J. 
Sprague-Sells Corp., Chicago. 
Filling Machine, Syrup. See Syruping Mach. 


FINANCING AND WAREHOUSING. 
Guardian Warehousing Co., Chicago. 
FINISHING MACHINES, Catsup, etc. 


F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chieago. 


Friction Top Cans. See Cans, Tin. 
Fruit Graders. See Clean. & Grad. Mehy., Fruit, 
Fruit Parers. See Paring Machines. 
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WHERE TO BUY—Continued 


FRUIT PITTERS AND SEEDERS. 
. Co., Brocton, N. Y. 
"4 SS See Cider Makers’ Machinery. 
Gasoline Firepots. See Cannery Supplies. 


GENERAL AGENTS for Machinery Mfrs. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Co., Baltimore. 
Oorp., cago. 
an Electric. See Motors. 


GLASS BOTTLES, Tumblers, etc. 


., Chicago. 
en Pg See Power Plant Equipment. 
Gravity Carriers. See Carriers and Conveyors. 
Green Corn Huskers. See Corn Huskers. 


Huskers and Silkers. See Corn Huskers. 
INSURANCE, Canners’. 
Canners’ Exchange, Lansing B. Warner, Chicago. 
Jacketed Kettles. See Kettles, Copper. 
KETED PANS, Steam. 
rene Langsenkamp Co., Indianapolis, Ind. 
Sprague-Sells Corp., Chicago. 
KETTLES, Copper, Plain or Jacketed. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., =. Baltimore. 
-Sells Corp., icago. 
See Tanks, Glass-Lined. 
KETTLES, Process. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., in Baltimore. 
S e-Sells Corp., icago. 
Machine Co., Baltimore. 
KETTLES, Vacuum. 
Pfaudler Co., Rochester, N. Y. 
IVES, Miscellaneous. 
ak Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
KRAUT CUTTERS. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
KRAUT MACHINERY. 
Hansen Cang. Mchy. Co., Cedarburg, Wis. 
LABELING MACHINES. 
Edw. Ermold Co., New York City. 
Fred H. Knapp Co., Ridgewood, N. J. 
Morral Bros., Morral, Ohio. 
Sprague-Sells Corp., Chicago. 
LABEL MANUFACTURERS. 
H. Gamse & Bro., Baltimore. 
R. J. Kittredge & Co., Chicago. 
National Color Printing Co., Baltimore, Md. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho Co., Rochester, N. Y. 
U. S. Printing and Litho. Co., Cincinnati. 
LABORATORIES, for Analyses of Goods, etc. 
National Canners Assn., Washington, D. C. 
LIMA BEAN RUBBERS. 
The Scott Viner Co., Columbus, O. 
Markers, Can. See Stampers and Markers. 
Marmalades, Machinery. See Pulp Machinery. 
MILK CONDENSING AND CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Zastrow Machine Co., Baltimore. 
Molasses Filling Machine. See Filling Mach. 
OYSTER CANNERS’ MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mch. Corp., Cedarburg, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, Tubs, etc., Fibre. See Fibre Conts. 
Paper Boxes. See Corrug. Paper Products. 
PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PASTE, CANNERS’. 
Arabol Mfg. Co., New York City. 
Edw. Ermold Co., New York City. 
F. H. Knapp Co., Ridgewood, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
PEA AND BEAN SEED. 
Associated Seed Growers, Inc., New Haven, Conn. 
Gallatin Valley Seed Co., Bozeman, 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 
PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Falls, N. Y. 


F. Hamachek Mach. Co., Kewaunee, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. bins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PEA HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Mach. Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio. 
PEA VINE FEEDERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Mach. Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio. 
PEELING KNIVES. 
A. K. Robins & Co., Inc., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 
PEELING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and Screens. 
Picking Roxes, Baskets, etc. See Baskets. 
Picking Belts and Tables. See Pea Can. Mchy. 
PINEAPPLE MACHINERY. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Platform_and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Machinery. 
Power Presses. See Can Makers’ Machinery. 
Power Transmission Machinery. See Power 
Plant Equipment. 
PRESERVERS’ MACHINERY. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
PULP MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PUMPS, Air, Water, Brine, Syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sleysman & Co., Baltimore. 
Retort Crates. See Kettles, Process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). See Canry. Sup. 
SALT DISTRIBUTING MACHINE. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
SEALING MACHINES, Box. 
A. K. Robins & Co., Inc., Baltimore. 
Sanitary Cleaner and Cleanser. See Cleaning 
Compounds. 
Sanitary (open top) Cans. See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, Tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
F H. Langsenkamp Co., Indianapolis. 
S. O. Randall’s Son, Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Scalding and Picking Baskets. See Baskets. 
Sealing Machines, Bottle. See Bottlers’ Mchy. 
SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Gallatin Valley Seed Co., Bozeman, Mont. 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 
Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. See Closing Machines. 
SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, III. 
Slaysman & Co., Baltimore. 
SIEVES AND SCREENS. 
Huntley Mfg. Co., Brocton, N. Y. 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, Corn. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y 
Sprague-Sells Corp., Chicago. 
Sorters, Pea. See Cleaning and Grading Mchy. 


SPEED REGULATING DEVICES (for Machines, 
Belt Drives, etc.). 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
Sinclair-Scott Co., Baltimore. 


Supply House and General Agents. See Gen- 
eral Agents. 


SYRUPING MACHINES. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Tables, Picking. See Pea Canners’ Machinery. 
STAMPERS AND MARKERS. 
Ams Machine Co., Max, New York City. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Steam Jacketed Kettles. See Kettles. 


Steam Retorts. See Kettles, Process. 


STENCILS, Marking Pots and Brushes, Brass 


Checks, Rubber and Steel Type, Burning 
Brands, etc. 

A. K. Robins & Co., Inc., Baltimore. 

STIRRERS FOR KETTLES. 
F. H. Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 

STRING BEAN MACHINERY. 
Burton Cook & Co., Rome, N. Y. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 


A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
TANKS, Metal. 
Berlin-Chapman Co., Berlin, Wis. 
F, H. Langsenkamp Co., Indianapolis. 
Slaysman & Co., Baltimore, Md 4 
Sprague-Sells Corp., Chicago. 

TANKS, Glass Lined, Steel. 
F. H. Langsenkamp Co., Indianapolis. ; 
Pfaudler Co., Rochester, N. Y. 
Sprague-Sells Corp., Chicago. 

TANKS, Wooden. 
Sprague-Sells Corp., Chicago. 

TELEPHONE, TELEGRAPH, Quick Service. 

Amer, Telephone and Telegraph Co.—Everywhere 

Testers, Can. See Can Makers’ Machinery. 

THERMOMETERS, GAUGES, etc. 

Ticket Punches. See Stencils. 

TIN PLATE 
American Sheet and Tin Plate Co., Pittsburgh. 

The Mellingriffith Co., Cardiff, So. Wales. 

TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis 
Huntley Mfg. Co., Brocton, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

TOMATO PEELING MACHINE. 

A. K. Robins & Co., Inc., Baltimore. 

TOMATO WASHERS. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 

F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
VACUUM PANS, Equipment. 
Pfaudler Co., Rochester, N. Y. 

Variable Speed Countershafts. See Speed ste. 

VINERS AND HULLERS. é 
Chisholm-Ryder Co., Niagara Falls, N. Y. : 
Frank Hamachek Co., Kawaunee, Wis. . 
Scott Viner Co., Columbus, Ohio. 

WAREHOUSING AND FINANCING. 
Guardian Warehousing Co., Chicago. 

Washers, Bottle. See Bottlers’ Machinery. 

WRAPPERS, Corrugated Bottle. 

Gibraltar Corrug. Paper Co., North Bergen, M. 3 
Hinde & Dauch Paper Co., Sandusky. Ohio. 4 

WASHERS, Can and Jar. & 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 

A. K. Robins & Co., Inc., Baltimore. i 

WASHERS, Fruit, Vegetable. : 
Ayars Mach. Co., Salem, N. J. 

Huntley Mfg. Co., Brocton, N. Y. 
S. O. Randall’s Son, Baltimore, Md. 
Sprague-Sells Corp., Chicago. 
Washing and Scalding Baskets. See Baskets. 
Windmills and Water Supply Systems. See 
Tanks, Wood. 

Wrappers, Paper. See Corrug. Paper Products. 

Wrapping Machines,-Can. See Labeling Mach. 

WYANDOTTE, Sanitary Cleaner. 

J. B. Ford Co., Wyandotte. Mieh. 


GLASS-LINED TANKS. 
: udler Co., Rochester, N. Y. 
‘ Green Pea Cleaners. _ 
Hoisting and Carrying Machines. See Cranes. 
| Pea Hullers. 
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Shipment Receipt Order 


Slaysman’s No. O. Double Seamer 
Inexpensive Reliable . 
This Double Seamer will do the same class 
of work as the more costly machines. 


Especially adapted for double seaming tops 
on filled cans. 


Weight, 150 Ibs. 
Will receive cans up to 7% inches diameter 


by 8 inches high. 
Diameter of tight and loose pulleys, 6x3 
inches. 


Speed, tight and loose pulleys, 600 r. p. m. 


WRITE FOR PRICES 


MANUFACTURED BY 


SLAYSMAN COMPANY 


Automatic Can Making Machinery 
801-11 East Pratt Street, oa BALTIMORE, MD. J 
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CONTINENTAL CAN COMPANY, Inc. 


“Coast to Coast” 


Announces acquisition of 


Southern Can Company 


SOUTHERN CAN COMPANY CUSTOMERS THUS OBTAIN 
THE OUTSTANDING ADVANTAGES 
OF 


CONTINENTAL'S LARGE RESOURCES 


AND EXPERIENCE 
INCLUDING 
RESEARCH LABORATORIES 
CLOSING MACHINES 
SERVICE 


SOUTHERN CAN COMPANY’S ENTIRE ORGANIZATION 
CONTINUES WITH CONTINENTAL, THUS INSURING 
THE SAME CLOSE PERSONAL ATTENTION AND 
INTEREST IN CUSTOMERS’ NEEDS 


Continental Can Company, Inc. 


FACTORIES AT 


Baltimore Syracuse Chicago 


Roanoke Jersey City Clearing 
Detroit Passaic Canonsburg 
St. Louis Cincinnati Seattle 

San Jose Los Angeles 


“CONTINENTAL CANS SELL GOODS” 


